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Helping  the  grocer  sell  more 

CANNED  MIXED  FRUITS 


Fruit  Cocktail  and  Fruits  for  Salad  are  this  month’s 
featured  items  in  leading  retail  and  wholesale  gro¬ 
cery  magazines.  The  page  you  see  reproduced  here  is 
part  of  the  American  Can  Company  advertising 
series  which  canners  tell  us  is  making  real  progress  in 
informing  and  inspiring  the  trade — thus  helping  to 


sell  canned  foods  as  they  should  be  sold. 

Many  of  our  canner  friends  are  using  these  mer¬ 
chandising-minded  pages  in  their  own  sales  pro¬ 
motion  work.  Thus,  both  directly  and  indirectly 
they  are  getting  the  benefit  of  this  work  for  their  own 
business.  The  same  opportunity  exists  for  you. 


AMERICAN  CAN  COMPANY 


[ChMCO^ 
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AVARS  IMPROVED  UNIVERSAL  FILLER 


ml 

AVARS  MACHINE  CO., 


For  CUT  STRING  BEANS, 
TOMATOES,  BEETS,  etc. 

For  filling  Whole  Tomatoes. 

Measures  each  can  full  alike  with¬ 
out  crushing. 

Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

Shaker  Fruit  adjusting  plate. 

Compression  adjustment. 

Can  adjust  to  any  weight  desired. 

Equipped  with  Briner  for  brining 
Cut  String  Beans,  if  desired. 

Prices  on  request. 

Salem,  New  Jersey 
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£mpike  SiArsncaiLiNG  Co. 

MANUFACTURERS  AND  PACKERS  OF 

SILVER  Floss  Sauer  Kraut  AND  Kraut  Juice 

MAIN  OFFICE 

Phelps, N.Y. 


Cameron  Can  Machinery  Co., 
240  north  Ashland  Ave. , 
Chicago,  Illinois. 


April  12,  1934. 


Gentlemen: 

We  are  enclosing  our  check  in  full  settlement  of 
account  covering  the  automatic  line  of  can-making  machinery 
which  you  recently  Installed. 

Toll  Allan  that  we- are  averaging  65,000  to  70,000 
cans  per  day,  and  that  all  the  machinery  is  running  without 
a  hitch.  There  is  nothing  for  the  Tester  to  do,  because  we 
do  not  have  any  cans  that  are  defective. 

Yours  very  truly, 

E»!PIRE  STATS  PICICLIKG  CO. 

BEB.LBK  ^ 


One  More 
Satisfied 
User  of  the 
CAMERON 
AUTOMATIC 
LINE 


Make  your  own  cans. 

Can-manufacture  holds  no 
mysteries. 


Cameron  Can  Machinery  Co. 


240  N.  Ashland  Avenue, 


Chicago,  U.  S.  A. 


DNTINENTAL 


MPAHY 


TRIKING  a  startling  new  note  in  Canned  Foods  advertising, 
Continental  continues  its  forceful  campaign  in  national 
magazines  by  telling  the  housewife  that  RIGHT  NOW  the 
same  delicious  fresh  vegetables  that  she  picks  right  out  of  her 
own  gcirden  are  being  sealed  into  cans  for  her  to  serve  all 
winter  long. 

This  summer  campaign  is  a  continuation  of  Continental's 
attack  against  the  unfounded  prejudices  about  Canned  Foods. 
It  is  designed  to  continue  the  convincing  educational  influ¬ 
ence  which  has  already  done  so  much  to  increase  consumer 
acceptance  of  Canned  Foods. 


NEW  YORK 


CHICAGO 


SAN  FRANaSCO 
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EDITORIALS 

POINT  WELL  TAKEN — A  very  urgent  demand  is 
being  made  upon  the  Canners  Code  authority  to 
change  from  a  per  hour  piece  work  basis  to  “a 
per  bucket  or  per  pan  or  per  basket”  basis  (in  the  case 
of  corn  husking) ,  and  it  is  a  move  that  should  be  made. 
When  every  tomato  peeler,  for  instance,  is  paid  the 
same  amount  for  peeling  a  bucket  of  the  same  size,  it 
means  that  all  are  on  the  same  equal  basis,  and  all 
can  make  the  same  amount  of  money  if  they  have  equal 
dexterity,  ability  or  constancy  of  application.  Natu¬ 
rally  there  will  be  some  who  work  very  much  more 
rapidly  than  others.  They  will  then  receive  their 
proper  reward,  t’rom  the  labor  point  of  view  such  a 
price  per  bucket  would  avoid  all  disputes  and  dissatis¬ 
faction.  The  one  matter  for  adjustment  will  be  the 
rate  to  be  paid.  That  necessarily  will  vary  in  the  dif¬ 
ferent  states  or  localities,  and  will  depend  upon  the 
amount  of  help  obtainable,  or  in  other  words  of  the 
number  of  “peelers”  or  “skinners”  wishing  to  work. 

Elsewhere  in  this  issue  you  have  a  most  interesting 
review  of  this  job  of  peeling  tomatoes  under  the  title 
“Piece  Work  In  Peeling  Tomatoes.”  There  is  shown 
an  accurate  record  of  what  14  peelers  did  last  season. 
Note  how  the  earnings  varied  per  hour:  4  of  them 
earned  30c  per  hour  (at  6c  per  16  quart  bucket),  4  of 
them  24c,  6  of  them  18c,  on  the  first  day  of  the  record. 
During  the  12  days  recorded  the  highest  average  was 
37c  per  hour  (H),  and  the  lowest  20c  (G),  with  a  gen¬ 
eral  average  of  28c  per  hour.  All  tomato  canners  will 
recognize  that  this  is  a  true  picture  of  conditions  nor¬ 
mally  during  the  season.  There  were  days  when  the 
tomatoes  “ran”  fine,  and  days  then  they  were  not  so 
good.  No  way  to  avoid  that,  and  there  could  have  been 
no  favoritism  which  produced  the  high  record  at  the 
cost  of  the  low  one.  It  shows  conclusively,  so  far  as 
this  record  is  concerned,  the  relative  value  of  the  dif¬ 
ferent  peelers. 

On  the  other  hand  if  50  per  cent  of  the  peelers  must 
make  the  approximate  minimum  wage  per  hour  set  in 
the  Code,  note  on  the  first  day  that  the  canner  would 
have  had  to  pay  6  of  the  14,  or  nearly  one-half,  10c 
per  hour,  and  4  of  them  4c  per  hour,  on  the  average, 
more  than  they  earned,  a  neat  profit  to  them — and  a 
premium  on  inefficiency.  Whereas  the  remaining  4 
would  have  been  penalized  9c  per  hour,  if  they  had  been 
paid  the  average  of  28c  per  hour.  How  long  would  it  be 
before  the  whole  force  would  be  working  on  the  level 
of  the  6  poor  ones  ?  Why  hustle  hard  when  it  is  only 


the  inefficient  who  profit  from  raising  the  general  aver¬ 
age,  they  would  ask? 

The  study  is  an  interesting  one  and  undoubtedly  the 
Code  Authority  will  give  it  careful  and  serious  atten¬ 
tion,  and  we  believe  will  grant  the  request,  with  the 
rate  per  bucket,  and  if  not  made  universal,  then  it  will 
be  left  to  the  knowledge  and  experience  of  the  local 
Code  authorities.  It  is  an  important  consideration  and 
the  point  is  well  taken. 

One  thing  which  the  canners  are  rapidly  learning  is 
that  they  must  keep  accurate  records  of  all  labor  pay¬ 
ments,  as  well  as  all  other  expenses  around  the  factory, 
so  that  they  can  readily  show  conditions  as  they  are. 
♦  *  ♦ 

MORE  ABOUT  GRADE  LABELING— As  we  have 
warned  you  this  question  of  informative  labeling  of  all 
canned  foods  will  not  down  until  the  proper  answer 
is  definitely  given.  Read  this  “release”  from  the  N. 
R.  A.  publicity  bureau: 

GOVERNMENT  PURCHASING  AGENTS  ASK 
QUALITY  LABELS  FOR  PACKAGED  GOODS 
National  Recovery  Administration 
Purchasing  agents  of  more  than  400  cities  have 
asked  that  quality  labeling  of  packaged  goods  be 
mandatory  “to  insure  the  purchaser  against  fraud 
or  inferior  quality.”.  A  resolution  to  that  effect, 
passed  by  the  Government  Group  of  the  National 
Purchasing  Agents  Association  at  its  recent  con¬ 
vention  in  Cleveland  has  just  been  received  by  the 
N.  R.  A.  Consumers  Advisory  Board. 

The  resolution  cited  the  fact  that  many  com¬ 
modities  are  sold  in  sealed  containers,  and  it  is 
impossible  for  the  purchaser  to  make  any  positive 
identification  of  the  contents. 

The  text  of  the  resolution  is  as  follows : 
“WHEREAS,  the  consumer  is  not  familiar 
with  the  many  private  branded  labels  appear¬ 
ing  on  said  commodities,  and, 

“WHEREAS,  many  commodities  are  in 
sealed  containers,  such  as  canned  fruits,  vege¬ 
tables,  meats,  fish,  etc.,  and, 

“WHEREAS,  the  consumer  should  be  able 
to  purchase  uniform  quality  at  established 
uniform  prices,  therefore, 

“BE  IT  RESOLVED,  that  the  Government 
Group  of  the  National  Association  of  Pur¬ 
chasing  Agents  at  the  19th  Annual  Conven¬ 
tion  assembled  go  on  record  as  favoring  the 
marking  or  labeling  of  all  such  commodities  in 
such  a  manner  as  to  insure  the  purchaser 
against  fraud  or  inferior  quality,  and, 

“BE  IT  FURTHER  RESOLVED,  that  the 
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marketing  or  labeling  of  such  commodities 
shall  be  mandatory,  and, 

“BE  IT  FURTHER  RESOLVED,  that 
severe  penalties  be  imposed  for  violation  of 
the  confidence  this  resolution  is  intended  to 
guarantee  the  consumer.” 

President  Roosevelt  conditioned  his  approval  of 
the  canning  industry  code  on  the  following: 

“That  the  industry  shall  designate  a  committee 
whose  membership  shall  be  subject  to  the  approval 
of  the  Administrator  and  who  shall  cooperate 
with  the  Administrator  in  the  formulation  of 
standards  of  quality  for  products  of  the  industry 
and  to  make  recommendations  to  the  Administra¬ 
tor  within  90  days  for  the  inclusion  in  said  code  of 
provisions  with  respect  to  such  standards  and 
labeling  requirements.” 

*  *  * 

“THOM”  SCOTT  INJURED— On  returning  from  a 
quick  jump  into  Wisconsin,  Mr.  Thomas  A.  Scott  of 
the  Scott  Viner  Company,  Columbus,  was  unfortunate 
enough  to  lose  control  as  the  car  neared  Fort  Wayne, 
Indiana,  and  “Thom”  came  out  of  the  accident  with  a 
fractured  skull  and  a  broken  right  leg.  W.  E.  Nich- 
oloy  was  in  the  car  with  him  at  the  time.  Thom  was 
rushed  to  the  Lutheran  Hospital,  Fort  Wayne.  The 
accident  happened  Thursday,  July  12th,  and  “Nick” 
was  able  to  say,  on  July  16th,  that  Thom  is  out  of 
danger,  even  from  the  likelihood  of  infection,  but  that 
he  will  be  there  about  six  weeks. 

Thursday,  July  26th  is  “Thom’s”  birthday  (you’ll 
have  to  guess  the  number)  but  it  would  be  a  cheering 
thing  for  him,  if  all  his  many  friends  would  send  cards 
with  birthday  greetings.  Sure  send  ’em  care  the  hos¬ 
pital  as  above.  He  has  been  so  active  all  his  life  that 
the  confinement  is  probably  hurting  him  more  than  the 
wounds. 

Sincere  sympathy,  Thom,  but  we  know  you’ll  show 
how  to  stand  pain,  and  make  a  rapid  recovery.  Your 
multitude  of  friends  are  all  pulling  for  you. 

*  ♦  ♦ 

NEWS  FLASH — The  industry  will  have  a  chance 
to  visit  and  to  see  the  great  City  of  Chicago  next  Janu¬ 
ary,  for  a  wire  received  on  the  afternoon  of  the  18th 
read :  “At  meeting  of  three  Presidents  today,  Stevens 
Hotel  was  selected  for  1935  Convention,  week  begin¬ 
ning  January  13th.” 

But  we  really  don’t  believe  it  will  be  the  1935th  Con¬ 
vention  there — not  yet. 


THE  CANNING  TRADE 

PUBLISHED  EVERY  MONDAY 

Arthur  I.  Judge,  Manager  and  Editor 
107  South  Frederick  Street,  Baltimore,  Md. 

Entered  at  the  Postoffice,  Baltimore,  Md.,  as  second-class  matter. 


Telephone  Plaza  2698 

TERMS  OF  SUBSCRIPTION 

One  Year  -------  $3.00 

Canada  -------  6.50 

Foreign  -------  5.00 

Extra  Copies,  when  on  hand,  each  -  .10 


Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


BARTLETT  PEAR  AGREEMENT  GETS  TENTATIVE 
APPROVAL 

MARKETING  agreement  for  the  Pacific  Coast 
Bartlett  pear  canning  industry  has  been  tenta¬ 
tively  approved  by  Secretary  of  Agriculture 
Henry  A.  Wallace,  and  is  being  sent  to  the  industry 
for  signature,  the  Agricultural  Adjustment  Adminis¬ 
tration  announced  July  7,  1934. 

The  marketing  agreement  would  limit  canning  of 
pears.  In  view  of  present  crop  prospects,  this  limita¬ 
tion  is  expected  to  improve  growers’  returns.  A  con¬ 
trol  committee  would  supervise  the  receiving  of  pears 
by  canners  and  no  canner  would  receive  for  canning, 
or  can,  any  lot  of  pears  in  which  the  Grade  No.  2  pears 
exceed  10  per  cent,  by  weight,  the  No.  1  pears,  con¬ 
tained  in  the  lot,  or  in  which  the  culls  exceed  7(4 
per  cent,  by  weight,  the  total  No.  1  and  No.  2  pears 
contained  in  such  lot. 

The  control  committee  would  consist  of  sixteen 
members,  eight  grower-members  and  eight  canner- 
members.  The  members  of  the  control  committee 
named  in  the  tentatively  approved  agreement  are: 
Grower-Members :  For  the  Northwest — L.  V.  Morgan, 
Yakima,  Wash. ;  A.  E.  Brauns,  Entiat,  Wash. ;  A.  L. 
Strausz,  Yakima,  Wash. ;  E.  Feldenheimer,  Portland, 
Ore.  For  California — William  Darsie,  Walnut  Grove; 
W.  I.  Wilcox,  Santa  Clara;  F.  T.  Swett,  Berkeley; 
Philip  Bancroft,  Walnut  Creed.  Canner  Members: 
For  the  Northwest — B.  E.  Maling,  Hillsboro,  Ore.; 
R.  G.  Lucks,  Portland,  Ore. ;  G.  B.  Paulus,  Salem,  Ore.; 
Mark  Ewald,  Olympia,  Wash.  For  California — W.  A. 
Gellerson,  San  Francisco ;  F.  A.  Wilder,  San  Jose ;  D.  C. 
Kok,  San  Francisco ;  H.  E.  Gray,  San  Jose. 


♦  ♦  ♦ 

MONTGOMERY  TO  CODE  COMMITTEE— Mr.  E. 
G.  Montgomery,  who  for  many  years  was  in  charge  of 
the  Food  Division  of  the  Department  of  Commerce,  has 
been  appointed  Executive  Secretary  of  the  Canners 
Code  Authority.  At  present  he  has  office  in  the  Lab¬ 
oratory  Building  of  the  National  Canners  Association 
in  Washington,  but  will  shortly  open  a  separate  office 
for  this  important  purpose. 

He  has  a  big  task  ahead  of  him  but  is  a  good  man 
for  the  job,  and  the  canners  are  to  be  congratulated. 


DOUGLAS-GUARDIAN  NOW  LOCATED  AT 
EASTON 

OUGLAS-GUARDIAN  Warehouse  Corporation, 
offering  a  national  warehousing  service,  with 
head  offices  at  222  W.  Adams  Street,  Chicago, 
announces  the  opening  of  a  branch  office  at  Easton, 
Maryland.  This  office  is  located  in  the  Stewart 
Building,  with  Mr.  E.  W.  Raber  and  Mr.  William  S. 
Willis  as  representatives,  who  will  welcome  an  oppor¬ 
tunity  to  explain  their  field  warehousing  facilities 
to  interested  parties. 
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Improved  Brush  Finishers, 

Indiana  Chili  Sauce  Machine, 

Pumps  for  Pulp  and  Catsup, 

Hampers,  Knives,  Solderine  Flux,  Solder 
C.  M.C.,  Superbrite  and  Nubrite 
Metallic  Coatings. 

Stickle  Differential  Drainage  and  Return 
Boiler  System, 

Steam  Traps, 

Tomato  Juice  Strainers, 

Storage  Tanks  with  Preheating  Coils  or 
Steam  Crosses, 

Indiana  Paddle  Finishers 
Fillers, 

Cooking  Tanks  either  Cypress  or  Glass 
lined. 


W  The  J  uice  Heating  Unit 

This  Unit  is  composed  of  three  stainless  steel 
tanks,  each  supplied  with  a  heating  coil  made  of 
stainless  steel  tube.  A  propeller  type  agitator 
of  slow  motion,  keeps  the  contents  thoroughly 
stirred.  A  special  valve  in  center  of  bottom 
controls  the  contents,  which  by  operating  the 
valve  handle,  can  be  directed  to  the  filler,  while 
another  position  sends  the  wash  water  to  the 
sewer.  A  third  position  seals  all  ports  complete¬ 
ly  and  permits  the  contents  to  be  processed. 
Conductor  pipes  to  and  from  the  Unit  are  of 
stainless  steel.  This  appliance  is  ideal  for 
Tomato  Juice. 


INDIANAPOLIS 

INDIANA 

Aprons,  Gloves, 

Firepots  and  Furnaces,  Capping  Steels, 
Steel  Stools  and  Dippers, 

Indiana  Continuous  Pumpkin  handling 
System, 

Preheating  Coils  and  Steam  Crosses. 

T omato  Salters, 

Stainless  Steel  Glass  lined  pipe  and 
fittings. 


Indiana  Juice  Extractor 

This  machine  is  built  according  to  the 
dictates  of  science.  It  delivers  as  per¬ 
fect  Tomato  Juice  as  it  is  possible  to 
make,  and  this  juice  is  not  laden  with 
free  air  (so  detrimental  to  Vitamin  B). 
You  cannot  make  quality  juice  on  a 
machine  of  the  pulper  type.  No 
coring  is  necessary.  The  Indiana 
Juice  Extrator  is  so  designed  that  hard 
green  cores  and  the  like  are  not  per¬ 
mitted  to  yield  any  of  their  off-flavor¬ 
ed  juices,  but  are  ejected  without  be¬ 
ing  pressed.  All  parts  of  the  machine 
coming  in  contact  with  the  product 
are  of  Bronze  or  Monel  Metal,  sanitary 
in  every  detail  and  easily  cleaned, 
instantly.  The  device  is  continuous 
in  operation. 

"/f’s  very  economical  to  make  juice  the 
Indiana  way”. 


FIELD  WAREHOUSING 

by  a  reliable  third-party  bailee,  affords  the  canner  the  best  possible 
security  to  offer  his  banker  in  support  of  loans. 

DOUGLAS-GUARDIAN  WAREHOUSE  CORPORATION,  a 

Nation-Wide  organization  will  make  this  service  available  at  a  reason¬ 
able  cost. 

Ask  for  full  iniormation  from  any  of  our  offices. 

DOUGLAS-GUARDIAN  WAREHOUSE  CORPORATION 


222  W.  Adams  St. 


CHICAGO,  ILL. 


New  Orleans,  La. 
1 18  N.  Front  St. 


Easton,  Md, 
Stewart  Bldg. 


Rochester,  N.  Y. 
407  Temple  Bldg. 


BRANCH  OFFICES 


Madison,  Wis. 
155  E.  Wilson  St. 


Fayetteville.  Ark. 
P.  O.  Box  91 


Dallas,  Tex. 

707  Tower  Petroleum  Building 
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CROP  REPORTS 

Condition  of  Canners’  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communications. 


TOMATOES 

FOWLER,  IND.,  July  16th,  1934— Acreage  90  per 
cent  of  normal.  Stand  light  but  plants  are  in  good 
condition. 

MORRISTOWN,  IND.,  July  11th,  1934— Acreage  in 
this  section  about  the  same  as  last  year.  Fields  are 
looking  better  since  we  have  had  rain  and  with  fav¬ 
orable  weather  conditions  we  expect  a  normal  crop. 

CEDAR  RAPIDS,  IOWA,  July  17th,  1934— Acreage 
normal;  450  acres.  Crop  late  on  account  of  hot  wea¬ 
ther;  doing  nicely  now. 

LAKE  ODESSA,  MICH.,  July  16th,  1934— Acreage 
above  normal.  Crop  looking  good  but  beginning  to 
need  rain. 

ANDERSON,  MO.,  July  16th,  1934 — Prospects  were 
good  until  the  last  10  or  15  days.  Now  we  have  had 
only  light  rains  in  some  districts ;  other  districts  have 
been  dry  for  weeks.  If  we  do  not  get  a  general  rain 
over  the  entire  Ozark  district,  this  followed  with  sea¬ 
sonable  weather,  we  will  have  a  very  light  crop.  In 
this  immediate  locality  it  is  very  dry,  and  plants  are 
looking  mighty  bad.  Some  of  them  are  dying.  We 
expected  a  good  early  pack ;  now  it  looks  like  we  won’t 
pack  any  before  the  middle  of  August,  and  not  then  if 
the  weather  doesn’t  change  for  the  better  immediately. 

HERMISTON,  ORE.,  July  14th,  1934— Nothing 
here  but  small  gardens,  which  have  practically  all  been 
a  failure  this  year.  Blight  seems  to  be  the  cause. 

LITTLESTOWN,  PA.,  July  16th,  1934— We  have 
our  normal  acreage  of  100  acres.  There  is  a  very  good 
stand  of  plants  in  the  fields.  Fruit  is  beginning  to  set 
on  the  vines.  We  should  have  some  rain.  If  growing 
conditions  are  anything  near  normal,  there  will  be  a 
good  pack,  but  no  over-pack. 

NORTH  GIRARD,  PA.,  July  9th,  1934 — If  weather 
conditions  continue  as  at  present,  or  as  favorable,  we 
shall  harvest  a  normal  crop. 

HUMBOLDT,  TENN.,  July  16th,  1934 — Acreage 
normal  and  condition  good  at  this  date.  Crop  needs 
rain  within  the  next  10  days,  in  fact  needs  it  now. 
Weather  extremely  hot.  Some  complaints  of  plants 
not  fruiting  well. 

NAPLES,  TEX.,  July  11th,  1934 — Planted  largely 
in  expectation  of  shipping  them  green,  wrapped,  but 
there  were  not  many  sent  out  that  way,  so  some  of  the 
growers  maintain  packing  sheds  by  the  roadside  and 
sell  ripe  by  the  bushel  to  any  and  all  comers. 


DOWNINGS,  VA.,  July  14th,  1934 — So  far  we  have 
had  a  very  favorable  season  for  late  tomatoes,  although 
crops  are  not  looking  quite  as  good  as  might  be  ex¬ 
pected.  From  present  indications  a  fair  estimate 
would  be  90  per  cent  of  normal  in  yield. 

SAMOS,  VA.,  July  14th,  1934 — Prospects  look  bet¬ 
ter  for  tomatoes  than  since  1925. 

WIRTZ,  VA.,  July  16th,  1934 — Unless  we  get  rain 
in  a  day  or  so  our  crop  will  be  ruined;  half  damaged 
now.  Do  not  think  crop  will  be  over  50  per  cent. 

STOTLERS  CROSS  ROADS,  W.  VA.,  July  14th, 
1934 — Our  acreage  is  25  per  cent  higher  than  last 
year.  We  look  for  a  100  per  cent  yield. 

CORN 

FOWLER,  IND.,  July  16th,  1934 — 80  per  cent  of 
normal.  Crop  in  fair  condition  but  very  uneven  stand. 

CEDAR  RAPIDS,  IOWA,  July  17th,  1934 — Looking 
good  now.  Stand  uneven  on  account  of  hot  dry  wea¬ 
ther  when  planted.  We  have  1500  acres  this  year  as 
against  700  acres  last  year. 

GILMAN,  IOWA,  July  17th,  1934 — Our  crop  is  look¬ 
ing  good  and  making  fine  growth  but  is  very  spotted. 
The  seed  germinated  very  slowly  on  account  of  the 
ground  being  so  dry.  Where  there  was  enough  mois¬ 
ture  to  germinate  the  seed,  it  came  promptly,  but  in 
all  the  dryer  ground  it  came  very  slowly,  with  the 
result  that  spots  have  formed  all  through  the  fields. 
Some  of  the  corn  is  now  tasseling  and  some  will  not 
tassel  for  two  weeks  or  longer.  We  will  have  to  make 
two  or  three  pickings,  and  doubt  if  we  will  be  able  to 
harvest  more  than  70  per  cent  crop. 

CENTRAL  LAKE,  MICH.,  July  12th,  1934— Condi¬ 
tion  of  crop  good.  Acreage  three  times  as  large  as  last 
year,  but  very  little  planted  last  year,  so  acreage  is 
about  the  normal  amount  as  compared  with  former 
acreage. 

LAKE  ODESSA,  MICH.,  July  16th,  1934— Acreage 
normal.  Crop  looks  good  but  must  have  rains  this 
week  or  crop  will  suffer  from  drought. 

FAYETTE,  OHIO,  July  16th,  1934— Looking  fine 
but  need  rain  badly.  Looks  like  a  normal  crop,  pro¬ 
viding  we  get  rains.  Tasseling  now. 

CEDAR  GROVE,  WIS.,  July  16th,  1934— Acreage 
same  as  last  year.  Prospects  for  normal  crop, 

(^Continued  on  Page  26) 
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Getting  Ready  for  the  Rush  Season! 

Here’s  a  few  well  known  machines  of 
our  manufacture-lots  of  others  we’d  like 
to  tell  you  about— and  the’ re  built  right. 


Robins  Pulp  Machine  Hume  Salt  Dispenser 

Write  us  about  the  Tuc-Robins  line  of  whole  grain  Corn 
Canning  Machinery.  Also  the  Jones  Cabbage  Core-Shredder 

A.  K.  Robins  &Co.,  Inc.,  Baltimore,  Md. 

Jind  new  catalog  for  the  asking 


MODER^N 

GANSE 


fjifieai/f/n// 

-/Colors 

mmptMirery 


GAMSE  LITHOCRAPHINB  CD. 

—  _  I  M  C. 

Herman  EamsE  , 

4-19-^21  E. Lombard  St. 
BALTIMORE.MD. 

Phomes  —  Plaza  tS^S-iSP'G 


HAMACHEK 

IDEAL 

VINERS 


Hamachek  Ideal  Viners  are  the  most  eco¬ 
nomical  viners  for  the  packer  and  grower. 
They  thresh  the  peas  more  thoroughly  out 
of  the  vines  and  reduce  breakage  during  the 
hulling  process.  They  effect  an  improvement 
in  quality  because  the  peas  saved  are  the  most 
tender  ones  that  are  in  the  vines,  and  because 
they  will  thresh  young  and  tender  peas  very 
efficiently.  The  savings  effected  are  large 
and  important  to  every  pea  packer. 

The  reasons  for  these  savings  are  due  to 
many  exclusive  patented  features.  An  exam¬ 
ple  is  found  in  the  curved,  forwardly  inclined 
beaters  that  hit  the  pods  more  often  and  uti¬ 
lize  larger  surfaces  of  the  beaters.  The  agit¬ 
ator  saves  many  liberated  peas. 

The  sturdy  construction  of  the  viners  and 
the  low  up-keep  cost  also  appeals  to  users. 


FRANK  HAMACHEK 
MACHINE  CO. 

KEWAUNEE  »  »  WISCONSIN 

Jllso  Manufacturers  oj 

VINER  FEEDERS,  ENSILAGE  DISTRIBUTORS, 
AND  CHAIN  ADJUSTERS 
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With  Canned  Foods  Distributors 


GROCERS  MEET  FOR  CODE  ACTION 

AUL  S.  WILLIS,  president  of  Associated  Grocery  Manu¬ 
facturers  of  America,  and  leading  figure  in  the  long  drawn- 
out  fight  for  a  master  code  for  the  grocery  manufacturing  in¬ 
dustry,  in  an  endeavor  to  get  some  action  on  the  manufacturers’ 
code  called  in  representatives  of  a  number  of  grocery  trade 
associations  this  week  for  a  general  conference  on  code  mat¬ 
ters.  The  other  trade  associations  fit  into  the  picture  because 
it  has  been  steadily  maintained  that  failure  of  the  N.  R.  A.  to 
codify  the  foods  manufacturing  trades  has  thrown  a  monkey- 
wrench  into  enforcement  of  distributors’  codes,  in  that  the 
selling  practices  of  manufacturers  have  remained  unregulated, 
and  some  of  these  practices  have  been  instrumental  in  causing 
price  disturbances  in  the  retail  field. 

The  conference  got  under  way  in  New  York  where,  by  a 
peculiar  coincidence,  Armin  W.  Riley,  head  of  Division  6 
of  the  N.  R.  A.,  which  handles  food  codes,  happened  to  be  visit¬ 
ing  at  the  time.  Mr.  Riley  attended  the  conference,  and  evi¬ 
dently  impressed  by  the  arguments  propounded  for  prompt 
N.  R.  A.  action,  invited  the  conferees  to  Washington  to  resume 
their  deliberations  at  the  headquarters  of  Division  6. 

Manufacturers,  it  is  intimated,  are  determined  to  press  for 
a  show'down  on  their  code.  Non-essentials  in  their  code,  they 
say,  can  be  eliminated  for  all  time,  but  they  are  eager  for  the 
laying  down  of  a  “magna  charta”  to  govern  basic  principles 
in  merchandising  of  manufactured  grocery  products,  which 
means  the  elimination  of  some  practices,  which  although  in 
general  disrepute,  are  nevertheless  widely  practiced  as  part  of 
the  never-ending  competitive  battle  for  volume. 

N.  R.  A.  has  hinted  at  various  times  that  approval  of  the 
manufacturers’  master  code  was  impracticable,  because  the  code 
was  not  “representative” — ^this  in  the  face  of  the  fact  that 
manufacturers  representing  more  than  85  per  cent  of  the  in¬ 
vested  capital  in  the  industry  have  filed  their  endorsement  of 
the  code. 

Whatever  the  Administration’s  real  reason  for  refusing  to 
take  action  on  the  master  code,  which  has  been  hanging  fire 
since  the  first  of  the  year,  it  is  hoped  that  the  present  move  will 
bring  the  entire  status  of  the  master  code  out  into  the  lime¬ 
light,  and  that  these  reasons  or  excuses  will  come  in  for  a  real 
airing. 

It  is  a  safe  assertion  that  the  wholesale  and  retail  codes  will 
not  get  very  far  unless  backed  up  by  a  manufacturers’  master 
code.  The  only  alternative  is  a  series  of  overlapping  codes, 
covering  each  one  of  the  hundreds  of  individual  divisions  of  the 
food  and  grocery  manufacturing  industry. 

THE  EAGLE  CLAWS 

R.  A.’s  blue  eagle,  which  has  unsheathed  its  claws  in 
*  a  number  of  instances  in  other  fields,  is  now  turning  its 
attention  to  the  food  and  grocery  distributing  industry. 

Winn  &  Lovett  Grocery  Co.,  operating  a  chain  of  Piggly 
Wiggly  stores  in  Florida  and  Georgia,  felt  the  might  of  N.  R.  A. 
in  a  complaint  of  violation  of  the  labor  provisions  of  the  retail 
grocery  code,  and  in  a  compromise  settlement  with  the  litigation 
division  of  N.  R.  A.  agreed  to  pay  its  employes  back  wages 
aggregating  between  $3,000  and  $10,000,  and  was  called  upon 
to  post  a  bond  of  $7,500  against  the  possibility  of  future  viola¬ 
tions. 

In  adjusting  the  case,  the  company  agreed  to  submit  its  rec¬ 
ords  and  books  to  an  examination  and  thereupon  to  make  full 
and  complete  restitution  of  all  back  wages  to  all  employes  who 


have  made  complaints  and  also  to  all  employes  entitled  to  back 
wages  who  have  not  taken  their  troubles  to  N.  R.  A. 

Winn  &  Lovett  admitted  all  violations  to  date  and  recognized 
the  validity  of  the  provisions  embodied  in  the  National  Indus¬ 
trial  Recovery  Act,  as  well  as  the  provisions  of  the  code  for 
retail  grocery  stores. 

The  $7,500  bond  posted  by  the  company  is  subject  to  forfeit¬ 
ure  in  the  event  that  the  concern  again  violates  the  code  before 
June,  1935. 

MUTINY  IN  THE  RANKS?— This  example  of  N.  R.  A.’s 
benevolent  supervision  over  retail  grocery  distribution  had  its 
direct  opposite  out  at  Rockford,  Ill.,  during  the  week. 

Some  400  embittered  and  embattled  retail  grocers  in  that 
city,  dismayed  at  the  alleged  price  discrimination  shown  by 
some  food  manufacturers,  whereby  certain  retail  grocers  were 
in  position  to  retail  food  products  at  prices  less  than  their  com¬ 
petitors  could  buy  the  same  items  for  at  wholesale,  adopted  the 
“No  tickee,  no  shirtee”  policy. 

Declaring  that  N.  R.  A.  meant  nothing  in  their  lives  unless  it 
actually  accomplishes  some  of  the  things  it  is  intended  to  do, 
these  grocers  agreed  not  to  pay  their  code  assessments  unless 
and  until  N.  R.  A.  starts  “delivering  the  goods”  in  the  form  of 
effective  enforcement. 

The  hitch  in  the  Rockford  situation  is  that  Illinois  has  a  state 
recovery  act,  which  calls  for  full  compliance  by  retail  grocers, 
among  others,  and  the  latest  reports  are  that  the  State  Attorney 
will  start  on  the  trail  of  the  recalcitrant  Rock  Island  retail 
grocers  before  General  Johnson  and  his  big  stick  are  called 
upon  to  intercede  in  the  case. 

JOHNSON  OVERRULED? 

HE  thought  of  General  Hugh  S.  Johnson  being  overruled 
with  respect  to  one  of  the  million  and  one  provisions  of  the 
thousands  of  N.  R.  A.  codes  invokes  thoughts  of  the  torture 
rack  and  the  dungeon  for  the  rash  overruler,  but  this  feat  was 
accomplished  this  week,  and  by  a  local  code  official  at  Syracuse, 
N.  Y.,  at  that. 

The  case  involved  a  local  retail  grocer  who  was  beset  with 
the  competition  of  the  American  Stores  chain.  To  meet  the 
competition  of  the  chain  on  its  private  brand  bread,  the  inde¬ 
pendent  cut  the  price  on  a  nationally-advertised  brand  of  bread 
he  handles  in  his  store,  under  the  terms  of  the  provision  of  the 
retail  grocers’  code  empowering  grocers  operating  under  the 
code  to  ignore  price  factors  under  certain  circumstances  in  meet¬ 
ing  competition.  In  this  stand,  he  was  upheld  by  General 
Johnson,  through  the  intercession  of  his  local  Congressman. 

Along  came  the  local  food  code  cops,  however,  and  told  the 
Syracuse  retailer  that,  Johnson  or  no  Johnson,  he  would  have 
to  abide  by  the  mark-up  provision  of  the  retail  grocers’  code, 
which  requires  that  6  per  cent  be  added  to  the  cost  price  to 
establish  a  minimum  retail  resale  price. 

The  ruling  of  the  local  code  authorities  was  predicated  upon 
the  thought  that  the  independent  was  using  a  nationally  adver¬ 
tised  product  to  combat  the  competition  of  a  private  brand, 
and  intimated  that  the  retailer  might  take  advantage  of  the 
competitive  clause  of  the  retail  code  if  he  “fought  fire  with 
fire” — in  other  words,  if  he  cut  a  price  on  a  private  brand  to 
compete  with  another  private  brand. 

The  case,  while  isolated  thus  far,  has  interesting  possibilities, 
and  has  been  closely  watched  by  the  wholesale,  retail,  and 
chain  store  trade  in  the  Empire  State. 

The  general  reaction  (not  the  General’s,-  insofar  as  we  are 
aware)  is  that  the  end  is  not  yet. 


Will  Your  Fire  I  nsurance  Keep  Pace 
With  Your  Rising  Values? 


This  can  be  taken  care  oj 
automatically 
without  extra  cost. 


CANNERS  EXCHANGE  SUBSCRIBERS 


WARNER  INTER-INSURANCE  BUREAU 


Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 

Telephone  Superior  7700 

CHICAGO  ILLINOIS 


Feed  them  15  Tons  an  Hour! 

At  the  glut  of  the  season  —  when  frost 
threatens — the  capacity  of  your  plant  is 
limited  to  the  capacity  of  your  pulper. 
In  ordinary  times,  an  ordinary  pulper 
may  do — hut  in  the  rush  of  early  autumn, 
you  need  CAPACITY! 


Sprague-Sells  Super  Pulper 

And  here  is  the  new  Sprague-Sells  Super 
Pulper  that  gives  you  that  great  capacity 
— 15  tons  or  more  per  hour!  In  addition, 
it  gives  you  better  quality,  increased 
yield  and  maximum  efficiency. 

This  machine  pulps  or  cyclones  Tomatoes,  Pump¬ 
kin,  Squash,  Apples, Sweet  Potatoes,  Prunes, Plums, 
Figs,  Oranges,  Citrus  Fruits, 
Berries,  etc.  It  is  made  in 
2  sizes  and  4  models. 

Write  for  fully  illustrated 
I  catalog,  descrihing  this  and 
^  other  profit-making  can¬ 
ning  machines. 


Ship  Your 

Canned  Foods  and  Merchandise 

by  rail  or  water  to 

BALTIMORE 

y»r  STORAGE  and  DISTRIBUTION 
by 

THE  TERMINAL  WAREHOUSE  CO 
oF  Baltimore  City 

(Established  1 894.  Capital  Stock  $600,000) 


Modern  Canning  Equipment  for  ALL  Food  Products. 

SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

^  HOOPESTON,  ILLINOIS 


Two  large  warehouses  are  located  in  the  center 
of  the  City  and  one  on  the  harbor  and  all  have 
Pennsylvania  Railroad  Sidings. 

Liberal  loans  are  made  upon  canned  foods  and 
other  staple  merchandise  when  stored  in  these 
warehouses  and  this  assistance  is  of  great  advant¬ 
age  to  the  patrons  of  the  Company 


SPRAGUE-SELLS  CORP. 

Division  of  Food  Machinery  Corp. 
HOOPESTON,  IIXINOIS 
Please  send  me  without  obligation  your 
w  General  Catalog  No.  200. 
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WHERE  IS  THE  CASH? 


N.  R.  A.  CREATES  INDUSTRIAL  APPEALS  BOARD 


Grocery  authorities  in  all  parts  of  the  country  are  be¬ 
wailing  the  reluctance  exhibited  by  the  trade  in  general 
to  furnish  the  funds  to  keep  N.  R.  A.’s  wheels  turning.  Local 
and  State  boards  have  been  living  hand-to-mouth,  with  frequent 
gaps  between  the  two,  and  even  the  national  code  authority  is 
beginning  to  worry, 

C.  A.  Janssen,  in  a  letter  broadcasted  to  the  trade  this  week, 
voiced  a  plea  which,  in  the  language  of  the  street,  might  be 
summed  up  as  “Get  it  up,” 

Chairman  Janssen  intimated  that  the  Government  would  prob¬ 
ably  lend  a  hand  to  the  code  groups  in  digging  up  the  where¬ 
withal  to  continue  their  functioning,  and  a  number  of  States 
and  municipalities  are  lending  the  code  groups  a  hand  by  bar¬ 
ring  delinquent  grocers  from  the  handling  of  all  relief  orders 
while  their  assessments  are  in  arrears. 

Thus  far,  the  food  and  grocery  code  has  been  running  largely 
on  enthusiasm,  and  the  “regulators”  have  learned  with  dismay 
that  their  enthusiasm  is  not  shared  100  per  cent  by  the 
“regulated.” 

The  assessment  problem  promises  to  straighten  itself  out  in 
the  near  future,  however,  although  it  is  possible  that  code 
enforcement  work  may  have  to  be  concentrated  in  some  few 
States  owing  to  the  inability  of  the  trade  in  these  areas  to 
properly  finance  the  numerous  local  groups  which  have  been 
set  up. 

The  answer  to  the  financing  problem  it  is  thought,  will  be  the 
eventual  bringing  of  small-town  retailers  into  the  code  fold, 
with  a  resultant  flow  of  dollars  from  this  hitherto  untapped 
source. 

BAKING  POWDER  GETS  A  “RISE  ” 

H.  McLaurin,  president  of  United  States  Wholesale  Gro- 
,  cers’  Association,  is  up  in  arms  over  alleged  “free  deal” 
and  other  pernicious  practices  of  baking  powder  manufacturers. 

“So  far  as  our  knowledge  goes,”  he  says,  “manufacturers  of 
baking  powder  are  giving  the  wholesale  grocer  just  about  as  raw 
a  deal  as  anything  we  know  of.  Most  manufacturers  of  baking 
powder  are  selling  the  retail  grocer  (either  as  drop  shipments 
or  direct)  at  a  price  of  10  per  cent  and  more  less  than  the 
price  they  invoice  the  wholesale  grocer.  Why  not,  then,  “trade 
at  home,”  and  buy  your  merchandise  from  your  neighbor,  the 
retail  grocer? 

Quotations  to  the  retail  trade  are  very  much  less  than  those 
to  jobbers,  Mr.  McLaurin  said.  This  end  “is  accomplished  either 
by  a  straight  discount  or  by  the  so-called  ‘free  deal’  (this  latter 
one  of  the  most  obnoxious,  misleading,  destructive  schemes 
known  to  the  trade.”) 

“One  baking  powder  manufacturer,”  Mr.  McLaurin  adds, 
“writing  us  urges,  in  extenuation  of  this  practice,  that  it  has 
been  ‘operated  by  the  baking  powder  manufacturers  for  years.’ 
We  have  replied  that  it  is  also  true  that  the  practice  has  been 
opposed  and  condemned  through  this  office  for  years — for  a 
long  number  of  years.” 

While  Mr.  McLaurin  does  not  make  the  point,  but  the  above 
situation  is  a  silent  argument  for  the  need  for  action  on  the 
food  manufacturers’  master  code. 


SHOULD  BE 

In  Every  Cannery  Office 

Complete  Course  in  Canning” 

As  an  insurance  asainst  loss 
New  Low  Price  $S.OO 

Published  by 

The  Cannins  Trade 
Baltimore,  Md. 


National  recovery  administration 

on  July  14  announced  the  creation  of  an  In¬ 
dustrial  Appeals  Board — a  forum  for  a  hear¬ 
ing  of  all  sorts  of  complaints  against  the  operations 
of  Codes,  but  particularly  those  of  small  businesses 
that  the  codes  oppress  or  discriminate  against  them 
or  favor  monopolies. 

The  new  board  will  be  headed  by  Amos  J.  Peaslee, 
who  has  been  acting  as  chief  of  the  NRA  Compliance 
Division  and  one  of  two  other  members  will  be  John 
S.  Clement,  President  of  Sandura  Company,  Inc., 
Philadelphia,  Pa.,  manufacturers  of  floor  coverings. 
The  third  member  is  to  be  named  within  a  few  days. 
Space  in  the  Commerce  Building  formerly  occupied 
by  the  National  Labor  Board  will  be  taken  over  tem¬ 
porarily  by  the  new  Board  which,  it  is  expected,  will 
meet  for  organization  on  August  1. 

The  Board  will  be  charged  with  responsibility  of 
hearing  certain  types  of  non-compliance  cases  and  is 
expected  to  greatly  stimulate  code  compliance.  It 
will  function  in  somewhat  the  same  fashion  as  the 
recently  abolished  National  Compliance  Board,  mak¬ 
ing  recommendations  for  action  by  the  Administrator. 

In  cases  of  complaints  by  small  businesses  it  may 
recommend  the  granting  of  relief  by  exemptions,  ex¬ 
ceptions  or  modifications  and  will  be  adequately 
equipped  to  insure  prompt  disposition  of  the  com¬ 
plaints  referred  to  it. 

Mr.  Peaslee,  a  native  of  New  York  and  member 
of  the  New  York  firm  of  Peaslee  and  Brigham,  is  a 
graduate  of  Swarthmore  College,  Columbia  Univer¬ 
sity  and  Birmingham  University  in  England.  He  was 
attached  as  a  major  to  General  Pershing’s  headquar¬ 
ters  in  France  and  was  director  of  the  American 
Courier  Service,  served  as  judge  advocate  of  the  Gen¬ 
eral  Court  Martial  and,  following  the  cessation  of 
hostilities,  was  associated  with  the  American  Com¬ 
mission  to  Negotiate  Peace. 

The  Order  of  Recovery  Administrator  Johnson 
creating  the  Board  reads  as  follows: 

“CREATION  OF  NRA  INDUSTRIAL 
APPEALS  BOARD 

There  is  hereby  established  a  board  consisting  of 
three  members,  to  be  appointed  by  the  Administra¬ 
tor,  which  shall  be  known  as  the  NRA  Industrial  Ap¬ 
peals  Board,  to  act  on  all  complaints  of  inequitable 
application  of  codes  to  small  enterprises  or  other¬ 
wise.  The  Administrator  will  select  three  members. 
Such  Board  shall : 

(a)  Hear  and  recommend  to  the  Administrator  the 
proper  disposition  of :  complaints  concerning  NRA, 
especially  those  alleging  that  code  provisions  are  de¬ 
signed  to  or  tend  to  eliminate,  oppress,  or  discrimi¬ 
nate  against  small  enterprises,  or  to  favor  monopo¬ 
listic  tendencies;  and  complaints  of  non-compliance. 

(b)  Advise  and  make  recommendations  to  the  Ad¬ 
ministrator  with  respect  to  effect  of  code  provisions  on 
small  enterprises. 

Said  Board  shall  adopt  rules  governing  matters  of 
procedure  and  organization.  By  order  of  the  Adminis¬ 
trator;  George  A.  Lynch,  Administrative  Officer.” 
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Piece  Work  for  Tomato  Peelers 

Effort  to  have  the  Code  so  Amended — What  the  Record  Shows 


F  the  Canners’  Code  can  be  amended  so  as  to  allow 
the  payment  of  a  set  price  “per  bucket  or  pan”  for 
peeling  tomatoes  it  would  certainly  make  the  going 
much  smoother,  and  be  eminently  fair  to  all  hands. 
The  requirement  that  the, majority  of  the  piece  work¬ 
ers  must  make  a  wage  approximately  equivalent  to  the 
minimum  hour  rate,  would  have  required  the  canners 
to  keep  an  accurate  record  of  the  hours  worked  by 
every  single  peeler,  a  most  difficult  task  since  many 
of  these  “peelers”  come  and  go  as  their  household 
duties  permit;  and  moreover  the  inefficient  would 
quickly  learn  that  they  could  loaf  along  and  still  get 
a  fair  return  for  the  day’s  work.  The  suggested  change 
is  a  good  one  and  it  is  to  be  hoped  it  will  be  made. 

The  girth  of  definite  data  on  the  returns  to  peelers, 
in  other  words,  what  sort  of  wages  they  received,  in  a 
series  of  years,  is  surprising  and  not  complimentary 
to  the  industry.  For  that  reason  the  few  records  which 
President  Summers  of  the  Pennsylvania  Canners  Asso¬ 
ciation  was  able  to  unearth  will  be  illuminating  to 
many  if  not  most  tomato  canners,  we  believe.  For  this 
reason  we  take  the  liberty  to  reproduce  his  circular  to 
his  members.  If  you  are  interested  in  this  question, 
and  have  definite  records  rush  them  to  Washington 
by  wire  or  air-mail,  so  that  they  may  be  used  at  this 
hearing.  Under  the  price  per  bucket  plan  every 
worker  will  receive  what  she  earns;  the  canner  will 
be  able  to  figure  his  costs  more  accurately,  and  no  in¬ 
justice  will  be  done  anyone. 


Here  is  President  Summers’  letter : 
PENNSYLVANIA  CANNERS  ASSOCIATION 
New  Freedom,  Pa.,  July  10th,  1934. 

About  7.30  P.  M.  yesterday  I  received  the  following 
wire  from  Mr.  Frank  E.  Gorrell,  Secretary,  National 
Canners  Association. 

Washington,  D.  C.,  July  9th,  1934. 
Charles  G.  Summers,  Jr.,  President 
Pennsylvania  Canners  Association, 

New  Freedom,  Pa. 

Petition  has  been  filed  with  the  N.  R.  A.  Admin¬ 
istration  to  change  wage  method  outlined  in  (Can¬ 
ners)  Code  insofar  as  Tomatoes  are  concerned  so 
as  to  make  wage  rate  fiat  compensation,  so  much 
per  bucket. 

N.  R.  A.  desires  following  information  from  six 
representative  canners  located  in  different  sec¬ 
tions  of  your  state,  viz,  price  paid  per  bucket  re¬ 
ceived  by  peelers  in  three  classes,  best  peelers, 
medium  peelers  and  poorest  peelers  for  years 
1929,  1932  and  1933. 


Important  to  have  this  information  immedi¬ 
ately.  Will  appreciate  it  if  you  will  get  same  and 
forward  to  this  office  which  will  turn  it  over  to 
N.  R.  A.  Labor  representatives. 

(Signed)  FRANK  E.  GORRELL. 

I  immediately  called  the  following  canners  on  the 
phone:  Burgoon  &  Tingling,  Gettysburg,  Pa.;  Han¬ 
over  Canning  Co.,  Hanover,  Pa.;  Hungerford  Pack¬ 
ing  Co.,  Hungerford,  Pa.  (formerly  Hehmeyer  Pack¬ 
ing  Co.)  ;  Lineboro  Canning  Co.,  Lineboro,  Md.-Pa. 
(cannery  in  Pennsylvania)  ;  Littlestown  Canning  Co., 
Littlestown,  Pa. ;  Harry  M.  Ruff,  Woodbine,  Pa.;  W. 
Scott  Silver,  Nottingham,  Pa.,  Charles  G.  Summers, 
Jr.,  Inc.,  New  Freedom,  Pa. 

Each  of  the  above  canners  uses  16-quart  buckets. 
However,  two  of  them  (one  for  the  first  time  in  1934) 
use  also  11  quart  pans  for  the  tomatoes  that  will  make 
extra  standard  quality. 

Some  of  these  canners  use  local  labor  as  peelers. 
This  local  labor  peels  more  carefully  than  Baltimore 
labor,  resulting  in  less  waste  of  tomatoes  and  a  much 
larger  percentage  of  peeled  tomatoes  being  suitable 
for  extra  standard  grade.  It  has  been  the  custom  to 
pay  such  local  labor  slightly  higher  rates  per  bucket 
for  peeling,  due  to  the  saving  to  the  canner  through 
less  waste  and  a  higher  percentage  of  extra  standard 
quality  secured.  Naturally  this  careful  peeling  results 
in  peeler  making  fewer  buckets  per  hour  than  Balti¬ 
more  peelers. 

Unfortunately  some  canners  cannot  secure  local 
labor  and  are  forced  to  import  labor,  the  usual  Polish 
or  Bohemian  cannery  labor  from  Baltimore.  These 
people  are  much  faster  peelers  than  local  labor.  They 
are  not  careful  peelers,  butchering  the  tomatoes  in 
their  rush  to  make  the  greatest  number  of  buckets. 
And  apparently  no  amount  of  supervision  nor  any¬ 
thing  else  can  get  them  to  peel  carefully,  without  a 
considerable  amount  of  waste.  The  unfortunate  can¬ 
ner  who  must  use  this  Baltimore  labor  is  forced  to  pay 
their  transportation  from  and  to  Baltimore,  provide 
living  quarters,  straw  to  fill  their  bed  ticks,  fire  wood, 
etc.  This  is  expensive  labor  any  way  you  look  at  it. 
They  have  always  been  paid  slightly  less  per  bucket 
than  careful  local  peelers  and  even  then,  due  to  their 
waste  and  the  small  percentage  of  extra  standard 
tomatoes  secured  they  actually  cost  the  canner  more 
than  careful  local  labor. 

From  the  female  labor  at  each  cannery  some  are 
selected  to  work  time  work.  The  experience  with 
Baltimore  labor  is  only  the  younger  women  will  work 
as  time  workers — ^the  older  women  and  the  best  work¬ 
ers  preferring  to  work  at  peeling  as  they  make  more 
money  peeling  than  when  working  time  work. 
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The  following  reports  are  not  in  the  same  order  as 
to  canners  as  the  alphabetical  list  above. 

CANNER  A.  The  only  Pennsylvania  canner  who 
has  any  records  as  to  the  per  hour  earnings  of  his 
peelers. 

Works  Baltimore  labor.  Uses  16  quart  buckets  (in 
1934  will  also  use  11  quart  pans  for  extra  standard 
quality) .  Paid  6c  per  bucket  for  peeling  in  both  1932 
and  1933.  No  records  as  to  rate  paid  in  1929. 

His  peelers  went  to  work  at  approximately  the  same 
time  and  quit  at  the  same  time.  No  deduction  was 
made  for  any  time  any  of  them  may  have  taken  off  for 
any  reason. 

It  is  evident — (see  table)  that  tomatoes  of  very  poor 
quality  were  worked  one  day — September  12th,  1933, 
as  per  hour  earnings  dropped  considerably. 

At  6c  per  16  quart  bucket  all  of  his  peelers  earned 
the  per  hour  rate  noted  below. 


Peeler  — 

•  A 

B 

C 

D 

E 

F 

G 

H 

I 

J 

K 

L 

M 

N 

General 

Average 

Aug. 

30 

30c 

30c 

18c 

24c 

18c 

18c 

18c 

30c 

18c 

18c 

24c 

30c 

24c 

24c 

31 

32c 

30c 

26c 

26c 

24c 

17c 

20c 

34c 

26c 

23c 

23c 

23c 

26c 

29c 

Sept. 

2 

38c 

36c 

38c 

28c 

28c 

22c 

23c 

38c 

28c 

28c 

28c 

26c 

30c 

36c 

4 

38c 

40c 

38c 

34c 

34c 

26c 

24c 

46c 

34c 

44c 

28c 

28c 

34c 

34c 

5 

36c 

35c 

33c 

32c 

31c 

24c 

21c 

39c 

32c 

44c 

29c 

26c 

32c 

32c 

6 

39c 

38c 

37c 

31c 

34c 

26c 

21c 

41c 

35c 

47c 

31c 

27c 

31c 

34c 

7 

35c 

34c 

30c 

29c 

32c 

25c 

16c 

39c 

33c 

45c 

30c 

26c 

31c 

33c 

8 

35c 

34c 

31c 

29c 

30c 

23c 

24c 

40c 

36c 

42c 

31c 

22c 

31c 

30c 

9 

31c 

29c 

31c 

31c 

31c 

24c 

26c 

39c 

30c 

29c 

29c 

23c 

30c 

26c 

12 

19c 

8c 

19c 

18c 

18c 

14c 

13c 

23c 

19c 

16c 

17c 

11c 

18c 

16c 

13 

29c 

20c 

28c 

26c 

26c 

20c 

17c 

33c 

28c 

24c 

25c 

20c 

26c 

24c 

14 

31c 

30c 

28c 

13c 

28c 

20c 

20c 

37c 

14c 

13c 

24c 

13c 

Average 

33c 

30c 

30c 

27c 

28c 

22c 

20c 

37c 

28c 

31c 

27c 

24c 

27c 

29c 

28c 

The  above  represents  average  Baltimore  labor  and 
average  tomatoes  in  this  section.  If  other  canners  had 
such  figures  they  should  be  the  same.  On  the  above 
showing  this  canner  plans  to  pay  6c  per  16  quart 
bucket  for  peeling  standard  tomatoes,  6c  per  11 -quart 
pan  for  peeling  extra  standard  tomatoes,  and  believe 
these  rates  will  slightly  increase  the  per  hour  earnings 
shown  above. 

CANNER  B.  Works  Baltimore  labor.  Uses  16- 
quart  buckets.  In  1929  paid  time  workers  25c  hour, 
peelers  7c  bucket.  In  1932  this  canner  added  a  coring 
machine  on  which  four  time  workers  paid  by  the  can¬ 
ner  worked.  This  machine  took  the  cores  out  of  the 
tomatoes  leaving  only  skin  to  be  taken  off  and  a  little 
trimming.  Found  4c  per  16-quart  bucket  gave  ample 
return  to  peelers  against  time  work  rate  of  15c  per 
hour  that  year.  In  1933  paid  6c  per  16-quart  bucket 
for  peeling  these  cored  tomatoes,  paid  time  workers 
22V2C  hour.  Peelers  made  more  than  time  workers — 
checked  this  again  and  again. 

CANNER  C.  Works  local  labor.  Uses  16-quart 
buckets.  In  1929  paid  peelers  8c  per  bucket,  time 
workers  25c  hour.  In  1932  paid  peelers  5c  bucket, 
time  workers  20c  hour.  In  1933  paid  peelers  7c  per 
16-quart  bucket  with  a  premium  of  3c  per  bucket  for 
extra  standard  grade,  time  workers  22V2C  hour. 
Peelers  made  more  than  time  workers. 

CANNER  D.  Works  local  labor.  Uses  16-quart 
buckets.  Paid  peelers  in  1929  9c  per  bucket,  in  1932 
6c  per  bucket,  in  1933  7c  per  bucket. 

CANNER  E.  Works  local  labor.  Uses  16-quart 
buckets.  In  1929  paid  peelers  10c  per  bucket,  time 


workers  20c  hour,  in  1932  paid  peelers  8c  bucket,  time 
workers  20c  hour,  in  1933  paid  peelers  8c  bucket, 
time  workers  22V2C. 

CANNER  F.  Works  both  local  and  Baltimore 
labor.  Uses  16-quart  bucket,  in  1932  6c  bucket,  in 
1933  7c  bucket  or  pan.  Their  records  indicate  about 
10  per  cent  of  their  peelers  made  about  20  buckets 
daily,  about  30  per  cent  made  about  35  buckets  daily, 
and  about  60  per  cent  of  their  peelers  made  about  50 
buckets  daily. 

CANNERS  G  AND  H.  In  1933  paid  peelers  7c  per 
16-quart  bucket. 

CANNER  I.  Works  Baltimore  labor.  Uses  16- 
quart  buckets.  Early  in  1933  paid  peelers  4c  per  16- 
quart  bucket,  after  Code  started  paid  5c  bucket. 

OVER  580,000  CATTLE  BOUGHT  IN  DROUGHT 
AREAS 

TOTAL  of  580,806  beef  cattle  had  been  bought 
up  to  July  2,  on  the  parched  ranges  of  the  west 
and  turned  over  to  the  Federal  Surplus  Relief 
Corporation  to  be  canned  and  distributed  to  needy 
families,  it  was  announced  by  the  Agricultural  Adjust¬ 
ment  Administration.  The  purchases  were  made  by 
Drought  Relief  Service  of  the  Agricultural  Adjustment 
Administration  which  was  established  to  cooperate 
with  other  Governmental  agencies  in  assisting  cattle¬ 
men  and  other  farmers  to  meet  problems  created  by 
the  drought. 

None  of  the  cattle  so  purchased  and  processed  are 
to  be  sold,  but  all  are  being  used  for  the  help  of  needy 
families  on  relief  lists  throughout  the  country,  and 
will  not  find  their  way  to  market.  Hides  from  cattle 
processed  for  relief  purposes  go  to  the  processor  or 
packer  in  part  payment  of  processing  charges.  Hides 
from  cattle  that  are  condemned  and  slaughtered  on  the 
farms  are  the  property  of  the  farmer  selling  the  cat¬ 
tle,  for  him  to  dispose  of  as  he  wishes.  Such  condem¬ 
nations  represent  an  extremely  small  per  cent  of  the 
cattle  sold,  and  reports  from  the  field  indicate  that  in 
a  great  many  cases  the  farmers  simply  bury  the  car¬ 
cases  without  removing  the  hides. 

“How  many  cattle  we  may  eventually  buy,  and  how 
long  buying  will  be  kept  up,  we  cannot  say  now,”  Dr. 
E.  W.  Sheets,  director  of  the  Drought  Relief  Service, 
said.  “It  depends  on  condtiions  as  they  develop,  in¬ 
cluding  the  inclination  of  the  individual  farmer  to  sell. 

“We  have  no  ‘goal’  or  ‘quota’  in  cattle  purchases. 
We  are  planning  relief  to  the  hard-pressed  drought 
areas  and  expect  to  continue  buying  and  processing  for 
relief  purposes  only  so  long  as  the  situation  warrants.” 

Records  of  the  Bureau  of  Agricultural  Economics 
show  that  during  June  the  price  of  the  better  grade  of 
beef  cattle  on  the  hoof  w'ent  up,  and  that  while  in  the 
main  the  prices  of  beef  were  approximately  the  same 
as  in  May,  prices  of  some  cuts  of  beef  increased. 


July  23,  19.n 


15 


BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


VARIOUS  inquiries  have  been  received  by  this 
department  from  time  to  time  asking  about 
contracts  covering  co-operative  advertising 
which  would  allow  the  inquirer  to  contract  for  co¬ 
operative  advertising  and  still  get  value  received  for 
money  spent,  complying  meanwhile  with  possible 
cases  still  to  be  announced.  Now  that  the  canners  have 
a  code,  principals  allowing  splendid  support  to  go 
unattached  until  now,  are  coming  out  of  their  trance 
and  showing  signs  of  actually  feeling  they  may  be 
able  to  once  more  engage  in  a  branch  of  sales  build¬ 
ing  which  ought  not  to  have  been  neglected  in  the 
first  place  for  a  moment. 

There  is  a  danger  in  the  situation  which  should 
not  go  unmentioned.  I  refer  to  the  possibility  of  a 
canner  not  handling  the  execution  of  a  co-operative 
advertising  contract  as  it  should  be  handled  for  the 
greatest  benefit  to  all  concerned.  No  doubt  commit¬ 
tees  of  canners  worked  long  and  faithfully  in  draft¬ 
ing  suggested  and  acceptable  forms  of  contract  which 
would  protect  all  and  sundry  from  being  mulcted  by 
designing  and  unscrupulous  groups  of  distributors 
operating  co-operative  advertising  groups  for  the 
principal  purpose  of  chiseling  canners  from  the 
standpoint  of  price  reduction.  These  committees  also 
drafted  a  contract  or  suggested  one  so  stringent  that 
only  a  loop  hole  or  two  has  been  left  for  the  entrance 
of  the  conscientious  advertiser  into  the  fields  of  his  just 
rewards,  an  adequate  remuneration  for  sales  and 
advertising  services  well  and  faithfully  performed. 

By  the  time  this  is  published  the  most  of  the  new 
will  have  been  worn  off  the  new  contract  form  and 
well  meaning  field  representatives  of  larger  canners 
will  have  written,  wired  and  phoned  enough  protests 
to  home  offices  regarding  the  impossibility  of  any 
canner  continuing  to  give  the  proper  return  in  a 
financial  way  to  any  jobber  doing  for  them  a  worth¬ 
while  job  of  advertising  to  have  awakened  all  con¬ 
cerned  to  the  fact  that  the  contract  drafting  committee 
for  the  canners  nearly  did  so  good  a  job  that  no  adver¬ 
tising  manager  for  a  co-operative  bunch  or  retail  group 
CO';. Id  possibly  live  up  to  the  terms  of  the  contract 
and  continue  to  exist  on  returns  from  principals 
wh  )  insisted  on  the  letters  of  the  laws  laid  down. 

Now  don’t  get  me  wrong  in  this  matter!  The 
writer  of  this  article  is  probably  as  familiar  as  the 
average  canner’s  representative  with  the  type  of  in¬ 
dividual  or  organization  w’hich  promises  much,  gets 
all  he  or  it  can,  and  delivers  in  return  a  modicum  of 


advertising  support  and  less  of  moral  suasion  on 
members  after  the  contract  has  been  signed  and  pay¬ 
ments  commenced  by  principals.  Fortunately  that 
type  of  co-operative  advertiser  has  been  on  his  way 
out  for  some  time,  and  codes  or  no  codes,  his  days 
of  fattening  on  the  big  clubed  returns  he  has  been 
able  to  extract  from  all  attempting  to  gain  the  sup¬ 
port  (?)  of  his  organization  are  numbered.  Let 
present  advertising  contracts  being  submitted  by  can¬ 
ners  for  consideration  by  co-operative  groups  be  as 
strictly  interpreted  as  possible  and  thus  hasten  the 
day  when  hold-up  payments  for  advertising  are 
finally  forgotten. 

On  the  other  hand,  you  find  more  and  more  whole¬ 
sale  grocers  in  a  position  to  deliver  concrete  support 
to  any  one  engaging  it.  Distribution  by  such  dis¬ 
tributors  is  spread  over  the  whole  group,  displays 
are  made  by  grocers  stocking  the  product  for  the 
first  time,  and  because  of  the  advertising,  mass  sell- 
ling  is  done  by  many  other  members  and  any  canner 
failing  to  enlist  wholeheartedly  all  such  co-operation 
possible  is  missing  a  fine  chance  to  build  worth  while, 
profit  building  distribution.  For  such  support,  code 
contracts  should  and  must  be  interpreted  liberally. 

Certainly,  as  now  drawn,  canners’  co-operative  ad¬ 
vertising  contracts  call  for  payment  of  the  National 
advertising  rate  to  advertising  groups.  Space  to  be 
used  is  indicated  as  a  maximum,  circular  expense  is 
included  as  well  as  cost  of  handbills,  window  pos¬ 
ters,  etc.  Plenty  of  loopholes  here  through  which 
to  slip  adequate  payments  for  advertising  support 
to  those  rated  as  qualified  to  receive  them. 

We  fear  that  which  we  do  not  understand  or  which 
is  new  to  us.  Industry  after  industry  has  applied 
codes  and  their  restrictions  and  in  each  instance 
leaned  over  backward  in  an  attempt  to  live  up  to  and 
beyond  the  letter  and  even  the  spirit  of  their  inter¬ 
pretation.  After  a  few  weeks  of  operation  in  this 
manner  sanity  has  returned  and  the  codes  have  been 
applied  in  their  spirit  of  intent  instead  of  strictly 
according  to  the  wording  and  phraseology.  In  each 
instance  deserving  advertising  groups  have  continued 
to  receive  adequate  return  for  their  support.  This 
is  the  intent  of  any  and  all  codes  and  contracts  the 
writer  has  seen  so  far. 

Co-operative  advertising  support  is  nothing  better 
or  worse  than  the  character  of  the  organization  put¬ 
ting  it  out.  Deal  with  one  upright  in  every  sense 
and  set  on  doing  a  good  job  for  principals  and  you 
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will  enjoy  support  you  did  not  dream  of.  Pay  such 
an  organization  what  they  expect  and  interpret  your 
advertising  contract  accordingly.  When  you  are 
dealing  with  the  opposite  type  of  organization,  ad¬ 
here  to  the  strict  letter  of  the  contract  and  save  your 
company  money. 

In  an  organization  of  any  size,  circular  or  bulletin 
service  is  an  important  factor  in  putting  your  line 
over  to  the  greatest  extent.  While  no  particular  stress 
has  been  laid  on  this  in  canners’  co-operative  adver¬ 
tising  contract  forms,  pay  particular  attention  to  it 
during  your  interviews  leading  up  to  the  signing  of 
your  contracts.  Whenever  you  can,  persuade  your 
advertiser  to  put  your  item  on  the  plug  list  in  his 
weekly  merchandising  bulletin  or  circular.  If  spe¬ 
cial  instructions  are  issued  to  contact  men  by  the  ad¬ 
vertising  manager,  get  your  line  set  up  and  mentioned 
in  detail.  In  other  words,  get  as  much  promised  as 
possible,  then  see  to  it  in  person  or  through  your  rep¬ 
resentatives  that  delivery  is  made  according  to  con¬ 
tract. 

Disputes  regarding  execution  of  contract  are  bound 
to  arise.  Treat  each  case  separately  and  strictly  on 
the  merits  of  the  support  you  are  getting  from  the 
organization  in  question. 

Probably  the  surest  way  in  which  to  lose  the  back¬ 
ing  of  a  worthwhile  group  is  to  insist  on  the  exact 
amount  of  space  contracted  for.  And  to  return  the 
bill  for  advertising  some  month  because  they  failed 
to  use  a  cut  you  furnished  or  did  not  occupy  just  as 
much  space  in  some  ad  as  was  called  for  by  your 
contract. 

The  average  advertising  manager  doing  a  creditable 
job  for  his  group  is  perfectly  capable  of  giving  you 
value  received  for  what  you  have  agreed  to  spend  and 
he  usually  will  do  so  over  a  period  but  possibly  not 
always  in  the  strict  letter  of  your  contract.  He  has 
to  suit  a  number  of  others  you  know,  as  well  as  a  lot 
of  members,  and  he  knows  best  what  he  can  and 
ought  to  do  each  week  with  the  space  he  has  in  his 
advertising  medium.  Watch  his  efforts  closely  and 
counsel  with  him  whenever  you  feel  you  are  not  get¬ 
ting  the  breaks  you  deserve  but  don’t  get  rough  with 
him  just  because  you  have  a  contract  form  you  feel 
may  entitle  you  to  this  privilege.  Others  are  more 
considerate  and  you’ll  only  defeat  your  purpose  un¬ 
less  you  approach  the  matter  in  your  usual  diplo¬ 
matic  fashion. 

In  the  main,  the  advertising  contracts  now  being 
circulated  by  canners  are  okeh  and  will  serve  a  useful 
purpose  if  interpreted  as  suggested.  Use  them  as 
they  are  undoubtedly  intended  to  be  used  and  you 
will  v'onder  how  you  ever  did  so  long  without  such 
a  guide  to  advertising  promise  and  performance. 

If  by  chance  you  have  never  seriously  considered 
engaging  in  co-operative  advertising,  look  about  you, 
note  what  leaders  in  the  canning  industry  are  doing 
along  this  line,  and  get  busy.  Your  sales  and  profits 
will  increase  as  you  do. 

And  remember  your  canners  co-operative  advertis¬ 
ing  contract  is  a  dandy  guide  to  follow. 


CONSUMER  SURVEY  URGED  TO  DETERMINE 
LABEL  REQUIREMENTS 


The  Committee  on  Labels  and  Standards,  ap¬ 
pointed  in  accordance  with  the  Executive  Order 
accompanying  approval  by  the  President  of  the 
Canning  Code,  met  in  Washin^on  on  July  11,  12  and 
13,  and  adopted  the  following  resolution,  a  copy  of 
which  was  forwarded  to  the  Administrator  on 
July  13. 

Resolved,  that  the  conclusions  of  the  committee 
are  as  recorded  in  the  following  report  to  be  ad¬ 
dressed  to  the  Administrator  for  his  consideration: 
“To  the  Administrator  of  the  National  Recovery  Act, 
Washington,  D.  C. 

Sir: 

Careful  consideration  has  been  given  to  the  duties 
of  this  committee  authorized  by  Executive  Order 
dated  May  29,  1934,  reading  in  part  as  follows: 
‘That  the  Industry  shall  designate  a  committee 
whose  membership  shall  be  subject  to  the  ap¬ 
proval  of  the  Administrator  and  who  shall  co¬ 
operate  with  the  Administrator  in  the  formula¬ 
tion  of  standards  of  quality  for  products  of  the 
Industry  and  to  make  recommendations  to  the 
Administrator  within  ninety  (90)  days  for  the 
inclusion  in  said  Code  of  provisions  with  respect 
to  such  standards  and  labeling  requirements.’ 

The  purposes  and  requirements  are  more  fully  in¬ 
dicated  by  the  following  quoted  portion  of  the  Ad¬ 
ministrator’s  letter  to  the  President  dated  May  29, 
1934,  transmitting  the  canning  code: 

‘Considerable  testimony  was  adduced  at  the 
Public  Hearing  relative  to  consumer  grades  on 
all  canned  food  products  as  a  protection  to  the 
consumer  as  well  as  the  canner.  The  establish¬ 
ment  of  these  grades  is  recognized  as  desirable 
by  the  Canning  Industry  provided  proper  con¬ 
trol  and  enforcement  can  be  secured.  The  de¬ 
velopment  of  scientific  quality  standards,  as  a 
basis  for  such  grades,  has  not  progressed  be¬ 
yond  the  elementary  stage.  Quality  standards, 
capable  of  enforcement  under  a  code  or  a  crim¬ 
inal  statute,  requires  a  long  period  of  research, 
and  once  developed,  considerable  educational 
work  among  consumers  and  canners  must  be 
undertaken  to  make  them  useful  as  well  as 
effective.  The  appropriate  agency  to  carry  on 
this  research  and  development  would  seem  to  be 
the  Pure  Food  and  Drug  Administration,  under 
whose  jurisdiction  their  enforcement  would  rest. 
The  Administrator  for  Industrial  Recovery 
therefore  commends  for  your  thoughtful  consid¬ 
eration  the  need  to  urge  upon  Congress  the  neces¬ 
sity  of  ample  appropriations  to  carry  out  such 
a  program  and,  at  the  appropriate  time,  the 
necessary  legislation  to  make  such  quality 
standards  and  consumer  grades  effectively  en¬ 
forced. 

‘In  the  meantime  constructive  work  can  be 
accomplished  by  a  study  of  the  grades  and 
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standards  problem,  to  be  conducted  by  a  com¬ 
mittee  appointed  by  the  industry  subject  to  the 
approval  of  and  cooperating  with  the  Adminis¬ 
trator,  and  to  report  within  ninety  (90)  days 
after  the  effective  date  of  this  Code.  It  is  there¬ 
fore  recommended  that  your  approval  of  this  ^ 
code  be  conditioned  upon  the  selection  of  such  a 
committee,  and  the  Executive  Order  is  so  drawn.’ 

We  heartily  endorse  the  Administrator’s  recom¬ 
mendation  relative  to  research  and  development  by 
the  Food  and  Drug  Administration  of  scientific  qual¬ 
ity  standards  as  the  basis  of  consumer  grades,  and 
respectfully  urge  action  on  your  part  looking  to  im¬ 
mediate  procurement  of  Federal  funds  in  such  sums 
as  may  be  requisite  for  establishing  the  grades  con¬ 
templated  by  the  McNary-Mapes  amendment  to  the 
Food  and  Drugs  Act.  We  are  informally  advised 
that  the  cost  of  this  work  will  approximate  $100,000. 

There  is  no  disposition  on  the  part  of  our  industry 
to  oppose  a  complete  grading  of  foods  to  include  a 
definition  of  standard,  choice  (extra-standard),  and 
fancy.  We  point  out  most  emphatically,  however, 
that  any  such  standard  must  be  demonstrably  en- 
forcible  in  court  or  they  will  result  in  the  gravest  in¬ 
justice.  We  ask  now  that  the  McNary-Mapes  stand¬ 
ards  be  completed.  It  is  our  belief  that  the  scientific 
work  done  in  the  development  and  trial  of  such  stand¬ 
ards  will  establish  the  feasibility  of  additional 
standards. 

Our  committee  has  been  tendered  the  services  and 
cooperation  of  the  Research  Laboratories  of  the  Na¬ 
tional  Canners  Association  to  such  extent  as  the  gov¬ 
ernment  may  wish  to  use  the  same. 

In  the  meantime  it  seems  desirable  in  order  to  effect 
early  action  relative  to  more  informative  labeling  to 
institute  at  once  a  consumer  survey  looking  to  the 
preparation  of  requirements  for  the  addition  upon 
labels  now  in  use  of  such  descriptive  information  as 
the  survey  may  indicate  as  being  desirable  and  prac¬ 
tical,  with  the  thought  that  such  requirements  be 
made  effective  as  soon  as  feasible  after  reasonable 
notice  to  the  industry. 

The  committee  has  secured  from  the  National  Can¬ 
ners  Association  the  tender  of  the  services  of  its 
Home  Economics  Bureau  to  carry  on  an  exhaustive 
study  of  label  information  desired  by  and  advan¬ 
tageous  to  the  consumer,  the  scope  and  character  of 
which  investigation  is  to  be  developed  with  the  ad¬ 
vice  of  the  Consumers  Advisory  Board  of  the  Na¬ 
tional  Recovery  Administration. 

Immediately  upon  receiving  the  results  of  this  con¬ 
sumer  survey,  they  will  be  reviewed  by  this  commit¬ 
tee.  in  conjunction  with  its  advisory  members,  the 
conclusions  from  such  review  to  be  used  as  a  basis 
of  recommendations  to  the  Administrator  for  more 
informative  labeling. 

It  is  hoped  that  the  foregoing  recommendations 
will  merit  your  approval.  When  this  approval  is  re¬ 
ceived  the  proposed  activities  will  be  immediately 
instituted.” 

Respectfully  submitted,  for  the  Committee. 

FRANK  GERBER,  Chairman, 

ROBERT  C.  PAULUS,  Secretary. 
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MEETING  OF  NATIONAL  KRAUT  PACKERS 
ASSOCIATION 

Sandusky  Ohio,  Hotel  Rieger,  July  11,  1934. 

HE  Meeting  was  called  to  order  by  President 
Lon  P.  Flanigan. 

Roll  call  showed  the  following  Members  pres¬ 
ent:  Meeters,  Inc.,  Lansing,  Ill.;  Libby,  McNeill  & 
Libby,  Chicago,  Ill.;  Wilson  Packing  Co.,  Jackson, 
Mich.;  Saginaw  Kraut  Co.,  Saginaw,  Mich.;  Empire 
State  Pickling  Co.,  Phelps,  N.  Y.,  Seneca  Kraut  & 
Pickling  Co.,  Geneva,  N.  Y.,  L.  C.  Forman  &  Sons  Co., 
Inc.,  Pittsf ord,  N.  Y. ;  Frank  Pure  Food  Co.,  Franks- 
ville,  Wis.;  Slessman  &  Sons  Co.,  Clyde,  Ohio;  Fre¬ 
mont  Kraut  Co.,  Pittsburgh,  Pa.;  Clyde  Kraut  Co., 
Clyde,  Ohio;  Bellevue  Kraut  &  Pickling  Co.,  Belle¬ 
vue,  Ohio;  Standard  Brands,  Inc.,  Norwalk,  Ohio; 
Cleveland  Kraut  &  Pickle  Co.,  Cleveland,  Ohio; 
John  J.  Wolf,  Burlington,  Wis. 

President  Flanigan  reported  Chairman  Harding  of 
the  National  Code  Commodity  Committee  had  writ¬ 
ten  his  approval  of  the  Kraut  Code  Committee  ap¬ 
pointed  by  this  Association  to  handle  all  matters  per¬ 
taining  to  kraut  under  the  code,  also  that  application 
to  N.  R.  A.  had  been  made  for  hearing  to  include 
bulk  kraut  manufacturers  under  the  canners  code. 

The  following  committees  stated  they  had  no  re¬ 
port  to  submit,  namely.  Traffic,  Grading,  Vitamin 
and  Advertising. 

Dr.  Howard,  Entomologist  U.  S.  Department  of 
Agriculture,  who  with  Prof.  Brown  of  the  Ohio  State 
University  has  been  inspecting  aphis  (louse)  damage 
to  Ohio  cabbage  fields,  found  it  is  very  serious  in 
some  areas.  Dr.  Howard  reported  that  it  is  intended 
to  trj'^  a  new  insecticide  which  they  hoped  would 
result  in  better  control  than  the  tobacco  dust  solution, 
that  they  will  send  a  man  at  once  to  carry  out  ex¬ 
periment.  It  was  unanimously  resolved  that  a  com¬ 
mittee  be  appointed,  called  the  Aphis  Committee,  con¬ 
sisting  of  F.  L.  Felshaw,  Clyde  Kraut  Co.,  Clyde, 
Ohio,  chairman;  Ross  C.  Irons,  Bellevue  Kraut  & 
Pickling  Co.,  Bellevue,  Ohio,  and  A.  F.  Sandwisch, 
Fremont  Kraut  Co.,  Fremont,  Ohio,  to  assist  him  and 
report  the  result  of  their  findings. 

Prof.  Brown  announced  Field  Day  Meet  of  Vege¬ 
table  Growers  at  McGuffy,  Ohio,  Saturday,  July  14, 


1934,  and  invited  all  to  attend.  Prof.  Brown  re¬ 
ported  their  past  Agricultural  Research  would  be 
released  later. 

The  Secretary  reported  office  activities,  stating 
many  inquiries  were  still  being  received  for  recipe 
booklets  which  is  the  result  of  the  past  advertising; 
that  Dr.  C.  V.  Rice  of  Muskogee,  Okla.,  had  an  article 
in  the  Periodical  called  “Archives  of  Pedietrics”  giv¬ 
ing  his  research  on  feeding  infants  Sauerkraut  Juice 
Evaporated  Milk  with  the  results  it  was  found  to  be 
a  good  resistant  in  eliminating  rickets. 

The  Nominating  Committee  reported  the  following 
officers  for  the  ensuing  year:  President,  Lon  P. 
Flanigan,  Geneva,  N.  Y. ;  Vice-President,  John  J. 
Wolf,  Burlington,  Wis.;  Secretary-Treasurer,  Roy 
Irons,  Clyde,  Ohio.  Trustees :  Martin  Meeters,  Meet¬ 
ers,  Inc.,  Lansing,  Ind. ;  A.  E.  Slessman,  The  Fremont 
Kraut  Co.,  Pittsburgh,  Pa. ;  H.  G.  Pressing,  Standard 
Brands,  Inc.,  Norwalk,  Ohio;  John  Stroup,  Empire 
State  Pickling  Co.,  Phelps,  N.  Y. ;  A.  A.  Huppert, 
The  Frank  Pure  Food  Co.,  Franksville,  Wis. 

Upon  motion  duly  seconded  it  was  unanimously 
resolved  to  dispense  with  the  rules,  and  the  chair¬ 
man  made  a  motion  the  officers  and  trustees  be 
approved.  Upon  motion  by  Chairman  Knox,  duly 
seconded,  a  unanimous  vote  was  cast. 

ENTERTAINMENT 

The  Golf  Tournament  on  Tuesday  was  well  at¬ 
tended  and  its  great  success  was  made  possible 
through  the  courtesy  of  the  following  firms:  Hinde 
&  Dauch  Paper  Co.,  Sandusky,  Ohio;  American  Can 
Co.,  New  York  City;  Metal  Package  Corp.,  Baltimore, 
Md.;  Continental  Can  Co.,  New  York  City;  Lansing 
B.  Warner,  Inc.,  Chicago,  Ill.;  Colonial  Salt  Com¬ 
pany,  Akron,  Ohio. 

Those  who  won  prizes  were  Will  Pressing,  Stand¬ 
ard  Brands,  Inc.,  Norwalk,  Ohio,  Harold  Bowman 
and  Mr.  Brookhart,  Crampton  Canneries,  Inc.,  Celina, 
Ohio;  Robert  Cornell,  Meeters,  Inc.,  Union  Grove, 
Wis.,  A.  J.  Haakenson,  Fremont  Kraut  Co.,  Pitts¬ 
burgh,  Pa.,  and  Gladden  Searle,  Continental  Can  Co., 
New  York  City. 

Meeters,  Inc.,  has  invited  the  Association  and 
Allied  Industry  to  meet  in  Racine,  Wisconsin,  in  Sep¬ 
tember,  with  recreation  in  golf  and  trip  to  inspect 
the  growing  cabbage.  The  President  will  announce 
the  date  later. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  b^it  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale —  Machinery 

FOR  SALE — Homogenizers  and  Viscolizers,  all  sizes 
from  50  gal.  to  800  gal.  All  machines  rebuilt.  Write 
for  prices  and  specifications. 

Otto  Biefeld  Co.,  Inc.,  118  N.  Water  St., 
Watertown,  Wis. 

FOR  SALE — Five  250  Gallon  Bucyrus  Kettles;  Two 
Kiefer  Visco  Fillers;  Burt  &  Knapp  Labelers  (all 
sizes). 

First  Machinery  Corp.,  419  Lafayette  St.,  N.  Y. 

FOR  SALE— 2  M.  &  S.  Fillers,  little  used. 

1  600  can  Anderson-Barngrover  Continuous  Cooker 
for  No.  3  cans. 

Address  Box  A-1979  care  of  The  Canning  Trade. 

FOR  SALE— 2  Sprague-Sells  6  cylinder  Can  Fillers  for 
No.  3  cans 

2  Sprague-Sells  model  27  Can  Coolers,  capcity  1200 
No.  3  cans  each 

2  Burt  Can  Labelers 
1  Knapp  Model  E  Boxing  Machine 
1  No.  429  Automatic  Standard  Carton  Gluer,  Top  and 
Bottom  adjustable  any  size 
1  9  ft.  Automatic  Standard  Carton  Sealer 
1  Jones  Special  Carton  Forming  Machine,  Filler  and 
Sealer 

1  American  Carton  Machine  with  Sealer 
'1  Lammert  No.  4  Vacuum  Pump 
1  Automatic  Johnson  Cartoning,  Weighing  and  Filling 
Machine. 

All  in  excellent  operating  condition;  malt  syrup 
canner  going  out  of  business. 

Address  Box  A-1985  care  of  The  Canning  Trade. 


Help  Wanted 

WANTED — Food  Chemist,  experienced,  research  and  analytical. 
Advise  in  full  experience  and  salary  requirements. 

Address  Box  B-1980  care  of  The  Canning  Trade. 

WANTED — Chemist,  recent  graduate.  Some  experience  with  food 
products.  Advise  full  details  including  salary  required. 

Address  Box  B-1981  care  of  The  Canning  Trade. 


Situations  Wanted 


POSITION  WANTED — As  Manager  of  plant  canning  pickles  and 
kraut.  Have  had  a  long  practical  experience  in  the  manu 
facture  and  sale  of  both  products.  Have  a  most  thorough  know¬ 
ledge  of  cost  accounting.  Have  installed  cost  system  on  both 
products  in  plants.  Can  give  excellent  references. 

Address  Box  B-1976  care  of  The  Canning  Trade. 


POSITION  WANTED— In  Middlewest  by  packer  of  whole  tom¬ 
atoes,  tomato  catsup,  puree,  etc.  Have  had  14  years  of  practi¬ 
cal  experience.  Can  furnish  references. 

Address  Box  B-1984  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  of  a  canning  factory. 
Have  had  20  years  experience  canning  fruits  and  vegetables. 
Can  build  canning  plants  and  install  machinery.  Can  furnish 
good  references. 

Address  Box  B-1983  care  of  The  Canning  Trade. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1934  ALMANAC 

use  yours  for  all  canning  data 


Landreths^  Seeds 

No  one  has  better  Seeds  for  Canners  than  we.  We  have 
1  50  years  of  enviable  reputation  back  of  us.  We  are  just  as  up- 
to-date  as  the  youngest  House.  Write  us  for  prices  on  any¬ 
thing  you  need. 

D.  LANDRETH  SEED  COMPANY, 


COLONIAL  BOY  COPYRiaHTSD 


Business  Established  1784 


PENNA. 

OUR  150  ANNIVERSARY  YEAR 
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PHILLIPS  SALES  COIHPAIMY,  Inc. 

Brokers  and  Commission 

Ganne^  ari^  Gannen  Supplies 

Located  in  the  heart  of  Maryland's  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers^  accounts  solicited. 

CAMBRIDGE  •  MARYLAND,  D.  S.  A. 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


THE  1934  DIRECTORY  OF  CANNERS 

A  list  of  canners  of  the  United  States,  compiled  by  the  National  Canners  Association,  from  Statistical 
Reports  and  such  other  reliable  data.  25 th  Edition. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Soldtoall  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  St.,  N.  W.  Washinston,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


SPEED  UP  FIELD  WORK 

WITH 

SWINGS  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  I  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples.  ^ 

The  Swings  Company,  Ridgely,  Md. 


HAMPERS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 


I 


rai 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Market  Conditions  in  Good  Shape — Beans  Advancing — ^The  Pea 
Situation  Reviewed  in  Full — Watch  Costs. 

The  market — The  canned  foods  market  in  this 
section  has  continued  its  good  steady  pull,  with  de¬ 
mand  for  the  whole  list  holding  up  remarkably  well. 
The  call  for  canned  peas  is  easing  off  as  supplies  are 
growing  less  and  other  regions  are  able  to  take  care  of 
their  trade. 

Stringless  beans  are  stronger  this  week,  as  it  now 
seems  that  the  crop  will  not  be  what  was  easily  expect¬ 
ed,  the  dry  and  hot  weather  causing  the  raw  prices  to 
advance  steadily.  It  might  surprise  canners  in  other 
regions  to  know  how  dry  it  is  in  this  Tri-State  region 
at  this  time.  As  we  stated  last  week  this  region  is 
now  getting  its  knocks.  And  there  is  not  much  prom¬ 
ise  of  relief.  The  crop  reports  show  how  unusually 
uneven  are  conditions  in  all  sections  of  the  conurty: 
one  section  having  good  crops  and  good  growing  con¬ 
ditions,  while  just  adjoining  crops  are  drying  up  and 
dying.  It  is  proving  to  be  an  unusual  season,  and  that 
is  not  one  to  “bank  on”  for  long  packs. 

The  tomato  crop  of  the  country  seems  to  be  in  quite 
good  promise,  but  the  early  packing  which  many  count¬ 
ed  upon  now  promises  to  be  very  light.  Canners  in 
this  city  and  section  may  run  on  some  of  the  early  to¬ 
matoes,  and  they  are  being  offered  for  early  delivery, 
but  they  are  offered  for  what  they  are  worth,  and  these 
early  packs  are  never  quite  up  to  full  season  quality. 
For  that  reason  the  prices  named  must  be  considered. 
No.  I’s  are  being  offered  at  45c,  and  2’s  at  75c,  f.  o.  b. 
factory  Baltimore  freight  rate.  They  are  “cheap”  to¬ 
matoes,  and  the  buyers  know  it,  and  just  what  they  are. 

Interest  has  long  been  centered  in  the  Wisconsin  sit¬ 
uation.  Under  date  of  the  14th  the  very  efficient  Sec¬ 
retary  of  that  State  organization,  Harvey  Burr,  sum¬ 
marized  the  conditions  in  this  way: 

I  have  attempted  this  past  week  to  make  a  personal  survey  of 
the  pack  situation  for  the  entire  state.  I  have  covered  practi¬ 
cally  everyone  of  the  principal  canning  districts,  inspected  sev¬ 
eral  hundred  fields  of  peas  myself  and  graded  sevei’al  packs  of 
Alaskas  and  a  few  sweets,  and  have  attempted  to  gather  the 
closest  possible  estimate  of  the  probable  total  pack  in  Wisconsin 
this  year. 

The  crop  in  the  northern  section  of  the  state  on  both  Alaskas 
and  sweets  will  average  about  normal  for  this  state.  Alaskas 
are  not  quite  up  to  normal  and  sweets  seem  to  be  running  slight¬ 
ly  above  normal  yields.  The  quality,  however,  is  not  up  to  nor¬ 


mal;  in  fact,  the  great  majority  of  these  northern  peas  are  a 
disappointment  so  far  as  quality  is  concerned,  except  where 
gravity  separators  have  been  used. 

The  pack  in  the  central  district  of  Wisconsin  is  practically 
completed  with  about  a  60  per  cent  of  normal  yield,  the  quality 
also  below  the  average.  In  the  southern  part  of  the  state,  the 
pack  is  entirely  finished  and  has  been  a  severe  disappointment 
both  as  to  yield  and  quality. 

In  estimating  the  total  pack  for  the  entire  state,  it  is  neces¬ 
sary  to  keep  in  mind  that  the  total  number  of  pea  canning 
plants  and  the  total  planted  acreage  this  year  in  the  southern 
and  central  districts  is  much  greater  than  it  is  in  the  northern 
district.  There  are  approximately  ten  acres  of  peas  planted 
for  canning  in  the  southern  and  central  districts  compared  to 
one  acre  in  the  north. 

It  has  been  my  opinion  for  several  weeks  past  that  the  total 
production  in  Wisconsin  would  not  exceed  five  million  cases 
all  told  this  year.  If  this  crop  comes  through  to  a  final  con¬ 
clusion  in  the  northern  district,  however,  and  it  must  have 
absolute  ideal  weather  conditions  in  order  to  do  that,  the  total 
yield  in  Wisconsin  may  reach  five  and  one-half  million  cases. 
I  am  placing  this  estimate  as  an  absolute  top,  however,  and 
it  will  require  the  most  favorable  weather  conditions  for  the 
next  two  or  three  weeks  in  order  to  bring  this  pack  through 
to  that  amount. 

Prices  on  standards  have  slipped  somewhat  during  the  last 
week.  This  is  due  primarily,  I  think,  to  the  fact  that  brokers 
and  buyers  have  over-emphasized  the  improved  conditions  in 
the  northern  part  of  the  state. 

The  north  woods  are  not  “lousy  with  peas”  as  some  would 
lead  us  to  believe.  They  are,  however,  much  better  than  they 
are  throughout  the  southern  district. 

Due  to  the  scarcity  of  fancy  grades,  the  prices  on  these 
items  have  stiffened  greatly  with  Fancy  No.  2  Alaskas  selling 
at  $2.00  per  dozen  f.  o.  b.  factory  this  last  week.  Fancy  No.  4 
Sweets  are  selling  at  $1.35  and  $1.40  per  dozen;  Fancy  No.  3 
Sweets  at  $1.50  per  dozen.  Standards,  on  the  other  hand,  have 
slipped  from  $1.20  and  $1.25  for  strictly  top  standard  to  a 
basis  of  about  $1.15  to  $1,171^. 

Telephone  reports  from  New  York  State  this  morning  esti¬ 
mate  their  total  pack,  which  is  approximately  90  per  cent  com¬ 
pleted,  at  one  and  one-quarter  million  cases  all  told.  This  is  a 
reduction  of  one-quarter  of  a  million  cases  for  that  state  less 
than  they  estimated  one  week  ago. 

The  large  pack  of  peas  in  the  Tri-States,  the  largest  yield  they 
have  had  in  years  in  that  district,  are  practically  out  of  the 
market  and  in  the  hands  of  distributors  today.  Several  of  our 
mid-western  markets  have  acquired  several  cars  of  those  Tri- 
State  peas.  However,  this  does  not  mean  that  the  market  has 
been  plugged  up  now  that  the  demand  has  been  supplied. 

I  can  see  absolutely  no  reason  whatsoever  for  any  further 
decline  in  prices;  in  fact,  I  think  it  is  absolutely  necessary  that 
a  firm  basis  for  standard  peas  be  established  in  this  state  and 
strictly  ahered  to.  I  wrote  you  sometime  ago  that  I  felt  $1.25 
per  dozen  f.  o.  b.  factory  should  be  the  basis  for  good  top 
standard  peas  in  Wisconsin  this  year.  I  still  hold  to  that  same 
view.  Some  of  the  extremely  poor  lots,  “junk”  in  other  words, 
are  not  worth  this  price  of  course.  However,  it  is  foolishness 
to  let  this  low  grade  stuff  establish  a  market  on  stadnards. 

Sweet  Corn  for  canning  and  Beans  have  improved  greatly. 
I  think  I  am  safe  in  saying  that  the  general  condition  of  both 
of  these  crops  is  normal  at  this  time. 
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DO  NOT  ALLOW  ANY  EXAGGERATED  WILD  STORIES 
ABOUT  AN  ENORMOUS  CROP  IN  THE  NORTHERN  PART 
OF  THIS  STATE  CHANGE  YOUR  IDEAS  ABOUT  PRICES. 

Don’t  forget  that  your  increased  costs  this  year  due  to  code 
regulations  of  various  kinds  make  it  absolutely  necessary  for 
you  to  obtain  an  average  selling  price  of  approximately  25  per 
cent  above  last  year’s  prices  in  order  to  keep  out  of  the  red 
again  this  year.” 

That  final  admonition  is  well  worth  keeping  in  mind 
by  every  Canner  everywhere. 

s  jit 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  "The  Canning  Trade” 

Serious  Concern  Over  West  Coast  Strike  Developments — Ex¬ 
ceptionally  Heavy  Tomato  Acreage  Halts  Future  Sales  — 
Distributors  Watch  Grading  Move  —  Peach  Prices  Named  — 
Market  Generally  Steady. 

New  York,  July  19,  1934. 

HE  SITUATION — The  general  strike  on  the  Pa¬ 
cific  Coast  has  crowded  both  the  weather  and 
futures  out  of  the  conversation  in  canned  foods 
distributing  circles,  and  serious  concern  is  expressed 
over  developments  on  the  West  Coast.  The  virtual  tie- 
up  of  intercoastal  shipping  out  of  most  Pacific  Coast 
ports  has  already  seriously  disrupted  the  orderly  flow 
of  canned  foods  eastward,  and  forced  buyers  to  resort 
to  the  more  expensive  all-rail  haul.  Fears  are  now 
expressed  that  the  labor  situation  in  California,  Ore¬ 
gon,  and  Washington  will  reach  the  point  where  can¬ 
nery  operations  will  be  seriously  affected,  with  disas¬ 
trous  effect  upon  the  1934  packs.  In  addition,  the  pos¬ 
sibility  of  a  strike  among  marine  workers  on  the  At¬ 
lantic  seaboard,  as  well  as  other  handlers  of  freight, 
is  also  giving  the  distributing  trade  something  to  think 
about,  and  wholesale  grocers  and  chain  stores  are 
quietly  replenishing  their  inventories  in  preparation 
for  eventualities. 

NO  SHORTAGE — Aside  from  the  above  factors,  the 
strike  situation  is  favorable  to  the  canned  foods  indus¬ 
try,  inasmuch  as  consumption  of  the  canned  product 
has  been  materially  increased.  At  a  conference  with 
Mayor  LaGuardia  here  this  week,  representatives  of  a 
number  of  canning  companies  assured  the  Mayor  that 
there  was  no  possibility  of  a  shortage  of  canned  foods 
for  the  Metropolitan  area. 

TOMATO  PACK  OUTLOOK — Indications  of  an  ex¬ 
ceptionally  heavy  acreage  of  tomatoes  for  canning  are 
taking  the  edge  off  of  future  interest  for  this  product. 
The  government’s  preliminary  estimate  indicates  total 
plantings  of  407,130  acres,  against  292,450  acres  a 
year  ago,  and  just  slightly  under  the  record  plantings 
of  1930.  If  the  pack  of  the  canned  product  shows  the 
same  ratio  as  plantings,  buyers  believe,  there  is  noth¬ 
ing  to  justify  additional  coverage  of  futures  at  this 
time.  The  heavy  offerings  of  early  new  pack  string¬ 
less  beans  at  prices  under  those  earlier  named  for 
futures  has  apparently  led  to  a  widespread  belief  that 
there  will  be  many  bargains  to  pick  up  from  southern 


canners  out  of  the  early  tomato  pack,  and  buyers  seem 
to  be  holding  off  on  this  account.  Canners,  as  yet,  have 
not  let  the  federal  report  affect  their  future  quotations, 
and  the  only  change  noted  on  the  spot  market  during 
the  week  was  an  apparent  desire  on  the  part  of  some 
holders  to  cut  down  their  stocks  of  standard  3s,  offer¬ 
ings  being  reported  at  $1.15  in  carloads. 

WISCONSIN  TO  THE  FORE— Wisconsin  takes 
third  place  in  acreage  of  snap  beans  for  canning  this 
year,  according  to  the  Wisconsin  Department  of  Agri¬ 
culture,  being  ranked  only  by  Maryland  and  New 
York.  Acreage  this  year  is  5,800  acres,  against  3,800 
acres  in  1933,  indicating  more  competition  for  eastern 
canners  on  this  line. 

KRAUT  AND  THE  CODE — Kraut  manufacturers 
and  canners  have  been  summoned  to  meet  in  Wash¬ 
ington  on  July  25,  before  General  Hugh  S.  Johnson, 
to  discuss  the  question  of  their  inclusion  under  the 
canning  industry’s  code.  The  industry,  workers,  and 
the  consuming  public  will  be  represented  at  the  hear¬ 
ing,  which  was  called  on  petition  of  the  National  Kraut 
Packers’  Association,  by  special  advisers  appointed  by 
the  government. 

GRADING — Wholesale  grocers  and  chain  store  dis¬ 
tributors  utilizing  their  own  private  labels  are  watch¬ 
ing  the  prompt  action  of  canners  in  taking  up  the 
question  of  proposed  grading  and  label  reform  for  can¬ 
ned  foods.  The  report  submitted  by  Frank  Gerber  this 
week  aroused  considerable  interest,  which  stated,  in 
part:  “There  is  no  disposition  on  the  part  of  our  in¬ 
dustry  to  oppose  a  complete  grading  of  foods  to  include 
a  definition  of  standard,  choice  (extra  standard)  and 
fancy.  We  point  out  most  emphatically,  however,  that 
any  such  standards  must  be  demonstrably  enforcible 
in  court  or  they  will  result  in  the  gravest  injustice.  We 
ask  now  that  the  McNary-Mapes  standards  be  com¬ 
pleted.  It  is  our  belief  that  the  scientific  work  done  in 
the  development  and  trial  of  such  standards  will  estab¬ 
lish  the  feasibility  of  additional  standards.”  Private 
label  distributors  feel  that  their  interests  will  be  con¬ 
sulted  before  final  action  is  taken  on  the  proposed 
grading. 

PEACH  PRICES — Of  more  than  passing  interest 
this  week  was  the  announcement  of  opening  prices  on 
1934  pack  California  peaches.  The  Coast  canners  in¬ 
troduced  something  of  a  novelty  to  the  market  this 
year,  however,  terming  their  quotations  “spot  prices 
for  July  and  August  shipment,”  rather  than  the  usual 
“opening  prices.”  Independent  packers  have  named 
prices  on  the  following  basis:  2V2S:  standard  $1.40, 
choice  $1.50,  fancy  $1.70;  2s:  standard  $1.10,  choice 
$1.20,  fancy  $1.35;  Is:  standard  90c,  choice  $1.00, 
fancy  $1.15;  10s:  standard  $4.75,  choice  $5.10,  fancy 
$5.75. 

Seconds  2Vos  are  quoted  at  $1.20  and  waters  at 
$1.15,  with  water  10s,  $3.75;  pie  10s  at  the  same  fig¬ 
ure,  and  solid  pack  10s  at  $4.25. 

California  Packing  Corporation  posts  Del  Monte 
2I/2S  at  $1.60;  2s  at  $1.25;  Is  at  $1.05;  and  buffet  size 
at  621/^  cents,  with  10s  at  $5.35 ;  prices  guaranteed  for 
60  days  from  date  of  shipment  against  the  Corpora- 


July  23,  193 ^ 


THE  CANNING  TRADE 


23 


tion’s  own  decline  on  floor  stocks,  peaches  en  route,  or 
unshipped.  The  prices  named  by  independents  are  F. 
0.  B.  cannery  on  all  rail  shipments  and  F.  0.  B.  dock 
on  steamship  movement. 

Coincident  with  the  naming  of  the  new  peach  prices, 
the  code  price  basis  which  hitherto  prevailed  is  can¬ 
celed.  New  prices  are  higher  than  the  previous  level. 

As  might  be  expected,  the  trade’s  reaction  to  the  new 
California  peach  quotations  was  far  from  enthusias¬ 
tic.  Stocks  of  1933  pack  are  not  cleared  out  yet,  and 
distributors  have  fair  supplies  on  hand.  Until  demand 
picks  up,  and  these  supplies  move  out,  buyers  are  not 
inclined  to  add  to  their  inventories,  particularly  at  the 
higher  price  levels. 

SHRIMP  MERGER — Reports  from  the  south  indi¬ 
cate  the  possibility  of  a  merger  of  a  number  of  promi¬ 
nent  Gulf  shrimp  canners,  with  Dunbar-Dukate  men¬ 
tioned  as  playing  a  prominent  part  in  the  consolida¬ 
tion  plans.  The  shrimp  canners  have  just  come 
through  a  tough  season,  and  with  competition  keener, 
a  merger  of  a  number  of  the  smaller  units  would  ap¬ 
pear  to  be  a  logical  step.  New  pack  shrimp  is  offered 
for  shipment  second  half  August  at  $1.00  for  small, 
$1.10  for  medium,  and  $1.15  to  $1.20  for  large,  F.  0.  B. 
New  Orleans. 

PEAS — The  edge  appears  to  have  been  taken  off  the 
market  for  new  pack  canned  peas,  and  while  $1.05  still 
represents  bottom  asking  prices  of  packers,  it  is  sig¬ 
nificant  that  July  shipment  peas  have  been  offered  on 
the  Canned  Foods  Exchange  in  Philadelphia  at  $1.01, 
which,  taken  in  conjunction  with  the  expenses  inci¬ 
dental  to  Philadelphia  warehouse  delivery,  would  mean 
a  setback  of  less  than  $1.00  F.  0.  B.  cannery.  Western 
prices  are  unchanged,  with  the  markets  fairly  steady. 
The  New  York  State  pack  is  not  coming  along  as  well 
as  had  been  anticipated,  and  pro  rata  deliveries  will 
be  more  or  less  general. 

SALMON  STEADY — With  demand  showing  the 
usual  seasonal  increase,  there  has  been  a  good  move¬ 
ment  of  salmon  on  spot  during  the  week,  and  prices  are 
steady  and  unchanged  on  all  grades.  A  number  of 
shipments  have  come  in  all-rail  from  Seattle,  and  thus 
far  nothing  in  the  nature  of  a  shortage  looms  on  the 
horizon.  Trading  for  later  shipment  out  of  the  North¬ 
west  is  marking  time,  pending  some  settlement  of  the 
shipping  strike  at  Pacific  Coast  ports. 

PINEAPPLE — With  Hawaiian  pineapple  priced 
considerably  under  competing  canned  fruits,  distrib¬ 
utors  are  beginning  to  pay  more  attention  to  this  item, 
and  business  on  spot  has  picked  up  somewhat  on  both 
crushed  and  sliced.  In  common  with  other  canned 
foods  shipped  from  the  Pacific  Coast,  movement  of 
pineapple  is  being  retarded  somewhat.  Principal  lines 
are  now  moving  Hawaiian  freight  for  the  mainland 
to  Los  Angeles,  instead  of  San  Francisco,  however,  and 
the  intercoastal  lines  are  meeting  with  considerable 
success  in  maintaining  their  sailing  schedules  out  of 
Los  Angeles,  which  permits  some  shipments  of  pine¬ 
apple  to  come  through  on  schedule. 

NO  FREIGHT  RATE  WAR— The  resumption  of  the 
Shipping  Board’s  investigation  into  intercoastal  steam¬ 
ship  rates  and  practices  discloses  that  despite  the  tech¬ 


nical  dissolution  of  the  Intercoastal  Conference,  noth¬ 
ing  in  the  nature  of  a  price  war  is  in  the  offing.  Can¬ 
ned  foods  constitute  one  of  the  principal  items  of 
freight  moved  eastbound,  and  are  coming  strongly  to 
the  fore  in  westbound  tonnage  totals,  so  the  delibera¬ 
tions  of  the  Shipping  Board  will  have  a  vital  effect 
upon  the  interests  of  canned  foods  shippers. 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  "The  Canning  Trade” 

The  Answer  to  N.  R.  A.  Kickers — Good  Call  For  Wisconsin 
Peas  —  Tomatoes  and  Corn  Slow  —  Naming  of  Peach  Prices 
Causes  Interest — Pear  Prices  Also  Out. 

Chicago,  Ill.,  July  19th,  1934. 

BIT  OF  POLITICS — In  Chicago,  there  are  a 
couple  of  newspapers  that  have  been  continually 
attacking  the  present  Administration  in  Wash¬ 
ington.  The  headlines  as  well  as  the  cartoons  (on  the 
front  page)  are  always  taking  “shots”  at  the  N.R.A. ; 
the  A.A.A.  and  the  Democrats  in  general. 

One  day  last  week,  overheard  a  couple  of  prominent 
men  in  this  market  discussing  this  fact.  Then  one  of 
them  replied — didn’t  you  ever  look  at  the  financial 
page  of  those  same  newspapers?  That  will  tell  you  a 
different  story. 

The  thought  impressed  your  correspondent  and  so 
last  Sunday,  reading  the  Sunday  papers,  here  are  some 
of  the  head-lines  from  the  financial  page: 

“Store  sales  in  six  months  up  18  percent.” 

“Local  Steel  Mills  step  up  output.” 

“Bank  clearings  in  U.  S.  gain  for  week.” 

“Three  million  given  jobs.” 

“June  iron-ore  shipments  far  above  a  year  ago.” 

“General  Electric  orders  52%  over  those  of  a  year 
ago.” 

“National  Steel  Corp.  expects  record  net  profit  for 
last  quarter.” 

“Automobile  industry — best  record  for  three  years.” 

“Steel  output  climbs.” 

“Bankers  optimistic.” 

THE  MORAL  OF  ALL  THIS  IS— DIG  DEEPER 
THAN  THE  SURFACE. 

PEAS: — Canners  in  the  Southern  part  of  Wisconsin 
have  finished  their  pack.  It  was  a  very  disappointing 
season  for  them  both  as  to  yield  and  quality.  In  the 
Central  District  of  that  state,  the  pack  is  rapidly  wind¬ 
ing  up  with  60  per  cent  of  a  normal  yield  and  the  qual¬ 
ity  also  below  average.  The  Northern  section  of  the 
state,  will  probably  be  operating  for  another  couple  of 
weeks.  A  more  normal  yield  has  been  obtained 
throughout  those  Northern  Districts  and  the  quality  is 
somewhat  better  although  not  up  to  the  usual  high- 
grade  Wisconsin  production. 

A  further  strengthening  in  the  Market  has  been 
noted  during  the  past  week  with  the  following  the  bot¬ 
tom  levels  at  which  confirmation  can  be  secured  for  top 
quality  gradings: 

No.  2  tin  standard  No.  5  sieve  Sweet  peas  at  $1.10, 
No.  2  tin  extra  standard  No.  4  sieve  Sweet  peas  at 
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$1.25,  No.  2  tin  standard  No.  4  sieve  Alaskas  at  $1.15, 
No.  2  tin  standard  No.  3  sieve  Alaskas  at  $1.20. 

No.  1  tins  and  No.  10  tins  are  quite  scarce  and  on  the 
latter,  a  few  canners  fortunate  in  having  a  working 
stock,  ask  high  prices  thereon. 

Orders  for  Wisconsin  peas  have  been  received  from 
all  sections  of  the  country  east  of  the  Rockies.  At¬ 
lantic  coast  markets  have  purchased  freely  and  this  is 
attributed  to  the  light  pack  of  sweets  now  being  re¬ 
corded  in  New  York  state.  All  in  all,  the  market  is 
firm  and  has  every  indication  of  continued  strength. 

TOMATOES: — Not  much  doing  in  the  Festive  and 
Famous  Love  Apple — these  days.  This  applies  to  both 
spots  and  futures.  Rumors  have  it  that  Indiana’s  pros¬ 
pects  are  very  encouraging  and  canners  will  begin 
packing  operations  by  middle  of  August.  Market 
prices  are  the  same  as  reported  last  week. 

CORN: — Here’s  another  item  in  the  vegetable  line 
that  has  been  a  little  slow  of  late.  Corn  prospects 
througout  the  middle  west  have  improved  due  to  the 
more  seasonable  weather  that  has  ruled  but  the  fields 
are  still  uneven  and  the  chinch  bugs  have  taken  a  cer¬ 
tain  toll.  Prices  on  corn  too  are  unchanged  and  the 
same  as  last  reported. 

CALIFORNIA  PEACHES: — Here’s  where  the  inter¬ 
est  has  been  centered  since  Monday  last.  On  that  day, 
practically  all  of  the  canners  in  California  had  their 
opening  quotations  in  the  hands  of  their  Chicago  rep¬ 
resentatives.  The  recognized  quality  canners  named 
prices  on  No.  2V2  standard  and  No.  21/0  choice  Y.  C. 
peaches  10c  per  dozen  higher  than  the  former  minimum 
code  levels.  There  has  been  some  “shooting  under” 
and  quotations  have  been  named  by  a  few  canners  at 
the  same  old  Code  levels  which  were  $1.30  for  standards 
and  $1.40  for  choice  but — little  or  no  actual  bu.siness 
has  been  recorded  as  yet. 

The  seriousness  of  the  Longshoremen’s  strike  on  the 
Pacific  Coast,  is  causing  no  little  worry  in  this  market 
and  that  it  will  have  a  decided  effect  upon  Peach  Can¬ 
ing,  seems  to  be  inevitable. 

PEARS: — Opening  prices  were  named  by  several 
California  factors  on  this  item  and  if  you  want  to  talk 
about  high  prices,  then  compare  No.  2*/4  choice  pears 
at  $1.90  with  $1.45  of  a  year  ago  and  you’ll  immediately 
see  the  difference.  Washington  and  Oregon  canners  in 
some  instances  have  quoted  even  higher  than  Califor¬ 
nia  but  the  Trade  as  a  whole  are  holding  back,  awaiting 
developments  and  figuring  that  they  have  ample  time 
to  cover  their  wants  on  pears  especially  at  these  high 
opening  levels. 

APPLES: — ^The  government  report  as  applied  to  the 
growing  crops  has  aroused  some  interest  in  our  local 
market.  It  has  been  stated  that  the  outlook  is  as  fol¬ 
lows: 

Estimated  July  1st,  1934  crop., ..112  million  bushels 
Estimated  July  1st,  1933  crop.. ..143  million  bushels 

Five-year  average  crop . 156  million  bushels 

LOBSTER : — The  general  impression  is  that  Lobster 
prices  are  due  for  a  substantial  advance.  There  is 
usually  a  carry-over  of  20  to  30,000  cases  in  dealers’ 
hands  when  a  new  season  begins  but  this  year,  that 
carry-over  amounted  to  nothing. 


GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Canning  Trade" 

Canners  Preparing  For  Shrimp  Season — Pack  Entirely  Cleaned 
Up— Good  Pack  of  Okra  Being  Canned — Relief 
Canneries  Operating. 

Mobile,  Ala.,  July  19,  1934. 

CARCE — Shrimp  were  very  scarce  in  this  section 
the  past  week  and  the  raw  readless  shrimp  ship¬ 
pers  had  a  poor  week.  The  scarcity  must  be  gen¬ 
eral  all  over  the  country,  because  there  has  been  plenty 
inquiries  coming  into  this  section  for  raw  headless 
shrimp  from  markets  supplied  by  other  sections. 

The  stock  of  canned  shrimp  has  been  cleaned  up  in 
this  section  and  there  has  been  such  a  big  demand  and 
so  many  orders  coming  in  by  wire,  long  distance  and 
mail  that  the  office  force  of  the  canneries  have  been 
kept  busy  replying,  which  time  ordinarily  is  used  to 
checking  up,  posting  and  statistical  work. 

Things  look  more  lively  around  the  canning  plants 
at  this  time  of  the  year  than  it  did  the  three  previous 
years  and  there  seems  to  be  a  more  general  overhaul¬ 
ing  and  repairing  going  on,  which  indicates  a  better 
feeling. 

It  is  rumored  that  a  big  sea  food  canning  plant  will 
be  erected  in  Louisiana  in  the  near  future  and  another 
is  being  contemplated  and  should  these  materialize,  the 
industry  will  assume  greater  importance  and  probably 
work  under  more  stable  conditions. 

No  shrimp  being  available  in  this  section  and  none 
to  be  canned  until  August  15th,  there  is  no  price  to 
quote. 

OKRA — The  canning  of  okra  has  started  in  this  sec¬ 
tion  and  will  continue  for  about  a  couple  of  weeks. 
The  crop  looks  very  healthy  and  a  first  class  quality 
pack  is  expected. 

The  okra  pack  is  one  that  should  assume  large  pro¬ 
portions  in  this  section,  because  our  soil  is  well  adapted 
to  it,  but  for  some  reason  or  other  the  consumption  of 
okra  is  comparatively  small  and  the  pack  all  over  the 
country  is  limited  to  about  250,000  cases. 

It  is  very  evident  that  the  housewives  are  not  famil¬ 
iar  with  this  delicious  vegetable  and  they  have  never 
been  demonstrated  the  advantages  of  using  okra  to 
give  a  delicate  thickness  and  flavor  to  soups  and  other 
liquid  foods.  Besides  there  are  other  ways  of  prepar¬ 
ing  it,  such  as  fried,  baked  and  stewed.  In  fact,  the 
southern  housewives  serve  okra  in  numerous  different 
ways  and  they’re  all  delicious.  It  is  higher  in  price 
than  most  other  vegetables. 

The  price  of  cut  okra  is  $1  per  dozen  for  No.  2  and 
$4.25  for  No.  10;  whole  okra  is  $1.20  per  dozen  for 
No.  2  and  $5.25  for  No.  10;  okra  and  tomato  is  $1,20 
per  dozen  for  No.  2  and  $5.25,  F.  0.  B.  factory. 

ERA  CANNERIES — The  ERA  has  offered  to  the 
farming  residents  of  the  south  an  opportunity  to  can 
their  surplus  fruit  and  vegetables  during  the  summer 
and  to  what  extent  this  has  been  taken  advantage  of  is 
not  definitely  known  at  this  time,  but  the  plan  as  out¬ 
lined  by  the  relief  heads  seems  to  be  fair  and  attrac¬ 
tive  enough  for  the  undertaking  to  be  a  success. 
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There  have  been  several  canning  units  distributed 
over  the  different  counties  in  the  states  and  as  they 
are  portable  units,  they  may  be  moved  from  place  to 
place. 

The  plans  call  for  residents,  furnishing  all  their 
needs  in  canning,  and  the  workers  will  do  the  canning 
and  take  three-fourths  and  furnish  their  toil ;  they  may 
furnish  only  the  raw  material  and  the  ERA  will  take 
three-fourths  and  furnish  everything. 

Foodstuff  taken  in  toil  by  the  relief  agency  will  be 
held  and  distributed  among  the  needy  next  winter. 

The  supervisors  of  these  canning  units  are  women 
employed  or  appointed  by  the  ERA. 

HURTS  SALES — It  is  surprising  to  know  the  man¬ 
ner  in  which  sport  fishing  affects  the  sale  of  fish  in  the 
retail  markets  in  the  communities  where  the  sport  fish¬ 
ing  takes  place.  A  sport  will  go  out  and  catch  twice 
to  ten  times  more  fish  than  he  can  eat  and  gives  the 
surplus  to  his  friends  and  neighbors,  therefore  in  the 
run  of  a  week  there  is  from  one  thousand  to  five  thou¬ 
sand  pounds  of  fish  given  away  by  sports  in  one  com¬ 
munity,  which  takes  away  from  the  sales  of  the  local 
fish  markets. 

*  * 

CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Ccmning  Trade” 

Crops  Maturing  Two  to  Three  Weeks  Early — Lower  Spot  Prices 
Retard  Futures  Sale$ — Early  Crop  Indications  Have  Not  Lived 
Up  to  Promises — Export  Conditions  Promising — Notes. 

Berkeley,  Calif.,  July  19,  1934. 

ROWING  CONDITIONS— Crops  continue  to 
mature  earlier  than  usual  and  new  pack  fruits 
and  vegetables  are  ready  for  delivery  from 
two  to  three  weeks  in  advance  of  the  usual  date. 
Spinach  and  asparagus  came  on  early  and  the  same 
has  been  true  of  the  fruit  crops,  cherries,  apricots, 
peaches  and  pears.  The  warm  spring  has  been  fol¬ 
lowed  by  hot  summer  weather  and  not  only  have 
fruits  ripened  early,  but  the  ripening  process  has 
come  on  with  a  rush  and  canners  in  some  districts 
have  been  pressed  to  handle  offerings.  Cold  storage 
facilities  have  been  enlarged  in  recent  years  and  these 
are  being  pressed  into  service  to  help  spread  out  the 
season. 

FUTURES — In  general,  the  buying  of  futures  has 
been  quite  limited  this  season,  but  this  has  not  been 
entirely  because  of  timidity.  In  many  lines  spot 
goods  have  been  lower  in  price  than  futures,  so  buy¬ 
ers  reason  that  it  is  better  business  to  buy  old  pack 
goods  than  to  make  commitments  on  the  new  pack. 
This  is  one  of  the  principal  reasons  why  canned  fruits 
have  moved  off  in  such  quantities  in  recent  months. 
Usually,  there  is  a  decided  lull  in  the  movement  of 
fruits  in  May  and  June,  but  this  year  a  steady  busi¬ 
ness  was  done  and  the  holdover  pack  has  been 
whittled  down  to  comparatively  small  proportions. 

A  FOOLER — In  many  lines,  the  early  quota¬ 
tions  have  been  the  lowest,  crops  in  California  having 


failed  to  live  up  to  early  promises.  Cherries 
slumped  badly  in  price  in  February  and  March,  but 
came  back  with  a  rush  when  it  became  apparent  that 
the  crop  would  prove  a  light  one.  Spinach  promised 
to  be  a  heavy  crop,  but  production  was  cut  down  by 
the  drought  and  most  interests  have  made  advances 
over  the  original  tentative  openings.  The  early  sell¬ 
ers  of  apricots  have  seen  prices  advance  steadily  in 
recent  weeks,  owing  to  the  light  crop,  the  high  cost 
of  fruit  and  increased  labor  costs.  Tomato  growers 
in  some  of  the  leading  producing  sections  are  organ¬ 
izing  to  secure  higher  prices  for  their  product,  and 
it  may  be  that  canned  tomato  prices  will  turn  up¬ 
ward.  Growers  received  $11.25  a  ton  in  the  San  Jose 
district  last  year  but  claim  that  their  costs  are  much 
higher  this  year,  particularly  the  cost  of  water  for 
irrigation. 

EXPORTS — Stanley  Powell,  export  manager  for 
the  California  Packing  Corporation,  who  returned  a 
short  time  ago  from  a  four  months’  visit  to  Great 
Britain  and  the  Continent,  reports  conditions  abroad, 
from  the  standpoint  of  the  California  exporter  of 
food  products,  as  running  a  wide  range,  the  outlook 
in  some  countries  being  quite  satisfactory  and  in  oth¬ 
ers  extremely  unpromising.  Great  Britain,  he  says, 
is  in  the  best  shape  in  years,  with  business  gradually 
getting  back  to  normal.  Less  unemployment  is  in 
evidence,  the  government  has  balanced  its  budget  and 
there  has  been  a  slight  reduction  in  the  income  tax. 
There  is  no  longer  talk  there  of  business  depression. 
Merchants  are  willing  to  buy  and  a  good  business  on 
California  canned  fruits  is  anticipated. 

The  Scandinavian  countries  are  in  a  good  position, 
with  the  exception  of  Denmark,  which  has  been  faced 
with  serious  difficulties  and  which  is  curtailing  im¬ 
ports.  A  normal  business  should  be  done  with  Nor¬ 
way  and  Sweden.  Much  uncertainty  is  prevailing  in 
France  and  buying  is  on  a  small  scale.  Most  pur¬ 
chases  are  made  for  immediate  requirements,  with 
almost  no  long  time  commitments.  Germany  is  very 
unsettled  and  lacks  exchange,  so  that  little  business 
is  to  be  expected  from  there. 

Asked  about' the  competition  of  Australian  canned 
fruits  in  the  British  market  Mr.  Powell  said  that  the 
surplus  from  there  had  been  moved.  He  suggested 
that  California  canned  fruits  have  always  had  com¬ 
petition  in  the  British  market  and  that  quality  has 
been  the  factor  that  has  kept  them  to  the  front.  The 
demand  is  expected  to  increase  as  the  purchasing 
power  of  the  people  there  increases.  England  con¬ 
sumes  about  two  million  cases  of  pineapple  from 
Singapore  each  year,  but  this  does  not  prevent  the 
fancy  product  from  Hawaii  selling  at  a  considerable 
higher  price. 

EXPANDING — The  plant  of  the  Santa  Cruz  Fruit 
Packing  Company  at  Seabright,  California,  has  been 
enlarged  and  considerable  new  equipment  installed 
for  the  handling  of  fruit.  The  improvements  were 
completed  just  before  the  commencement  of  the  pack¬ 
ing  of  pears. 

OLIVE  CENTRAL  COMMITTEE— The  California 
Olive  Canners’  Control  Committee  has  been  selected 
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for  the  crop  year  beginning  July  1,  the  members 
being  as  follows:  H.  R.  Bell,  Reedley;  J,  E,  Falt- 
ings,  Orland;  H.  H.  Kirk,  Corning;  E.  P.  Hilborn, 
Oroville;  Earle  Houghton,  Lindsay;  D.  C.  Gifford, 
San  Diego;  J.  V.  E.  Titus,  Riverside,  and  J.  M.  Glick, 
Corning.  The  committee  will  administer  the  market¬ 
ing  agreement  and  licensing  plan  for  olive  canners 
under  the  A.  A.  A. 

OPERATING  PLANT — Outside  interests  took  over 
the  plant  of  Associated  Canners,  Inc.,  at  Salinas, 
Calif.,  on  a  part  time  basis  this  season  for  the  can¬ 
ning  of  apricots. 

RETURNED  HOME — James  P.  Winne,  of  Alex¬ 
ander  &  Baldwin,  Ltd.,  Honolulu,  T.  H.,  returned  to 
the  Islands  recently  on  the  liner  Mariposa,  following 
a  stay  on  the  mainland.  His  firm  is  a  large  packer 
of  pineapple,  as  well  as  a  leading  sugar  factor. 

TAKES  OVER  PLANT — The  California  Syrup  & 
Extract  Company,  1299  Fifty-fifth  street,  Oakland, 
California,  has  taken  over  the  Oakland  Pickle  Com¬ 
pany,  848  Fifty-fourth  street. 

jt  jft 

Crop  Reports 

(  Continued  front  Page  S ) 

PEAS 

LAKE  ODESSA,  MICH.,  July  16th,  1934— Pack 
finished.  Nearest  thing  to  a  failure  we  have  had  in 
past  16  years. 

CEDAR  GROVE,  WIS.,  July  16th,  1934— Normal 
crop.  Earlies  below  and  late  peas  above  normal. 

BEANS 

CEDAR  RAPIDS,  IOWA,  July  17th,  1934— Green 
and  Wax:  First  blossoms  all  dropped  off.  Late  rains 
have  caused  better  outlook.  Acreage  small.  Will  start 
packing  next  week. 

LAKE  ODESSA,  MICH.,  July  16th,  1934— Wax  and 
Green:  Acreage  reduced  40  per  cent.  Crop  suffering 
for  want  of  rain.  Must  have  rain  this  week  or  all 
crops  will  be  very  short. 

ANDERSON,  MO.,  July  16th,  1934 — Early  beans 
a  complete  failure.  No  crop  at  all.  We  will  put  out 
a  second  crop  providing  we  get  rain  in  time. 

RED  LION,  PA.,  July  14th,  1934 — Not  operating 
this  season. 

HUMBOLDT,  TENN.,  July  16th,  1934  — Green: 
None  grown  for  early  canning;  late  crop  not  yet 
planted. 

NAPLES,  TEX.,  July  11th,  1934 — Green  and  Wax: 
Both  produced  a  nice  early  crop.  The  weather  is  dry 
and  hot  at  this  time.  Late  beans  will  not  do  much 
unless  it  rains  considerably  from  now  on. 

BELLINGHAM,  WASH.,  July  10th,  1934 — String- 
beans:  Probably  normal  acreage;  crop  looks  better 
than  usual.  Should  be  20  per  cent  more. 

CEDAR  GROVE,  WIS.,  July  16th,  1934— Small 
acreage;  prospects  good. 


CHILI  PEPPERS 

SANTA  ANA,  CALIF.,  July  11th,  1934— Total  acre¬ 
age  planted  this  year  is  about  the  same,  or  possibly 
a  little  less  than  last  year.  Stocks  on  hand  of  1933 
crop  are  low.  An  exceptionally  mild  winter  and 
spring,  such  as  we  have  had  this  year,  makes  for  pest 
life  activity,  and  growers  fear  a  damaging  weevil  in¬ 
festation  this  summer. 

SQUASH 

CENTRAL  LAKE,  MICH.,  July  12th,  1934— Condi¬ 
tion  good ;  acreage  about  normal. 

PUMPKIN 

CENTRAL  LAKE,  MICH.,  July  12th,  1934— Nor¬ 
mal  acreage. 

BEETS 

CENTRAL  LAKE,  MICH.,  July  12th,  1934— Nor¬ 
mal  acreage. 

LAKE  ODESSA,  MICH.,  July  16th,  1934— Do  not 
expect  50  per  cent  of  a  crop  on  a  normal  acreage.  We 
are  replanting  75  per  cent  of  our  acreage  and  soil  is 
too  dry  to  germinate  seed.  First  seeding  burned  up 
as  soon  as  plants  came  through  ground. 

CARROTS 

CENTRAL  LAKE,  MICH.,  July  12th,  1934— Nor¬ 
mal  acreage. 

CABBAGE 

CLYDE,  OHIO,  July  14th,  1934  —  Acreage  above 
normal.  Crop  depends  on  sufficient  rains.  Crop  dam¬ 
aged  now  from  lack  of  moisture. 

NAPLES,  TEX.,  July  11th,  1934 — Early  crop  was 
the  nicest  grown  here  in  a  number  of  years,  being 
large  and  firmly  headed. 

FRUIT 

CLYDE,  OHIO,  July  14th,  1934  —  Sour  Cherries: 
Crop  harvested.  Pack  two-thirds  of  normal.  Fresh 
market  active  at  prices  above  canners’  cost  for  can¬ 
ning. 

BELLINGHAM,  WASH.,  July  10th,  1934— Straw¬ 
berries:  Crop  up  and  about  60  per  cent  of  normal. 
Raspberries:  Crop  just  about  through  and  about  75 
per  cent  of  normal. 

SELAH,  WASH.,  July  12th,  1934 — Apples:  71  per 
cent  of  normal  on  June  1st.  Weather  conditions  can 
change  this  very  much  between  now  and  harvest  time. 
Some  feel  65  per  cent  of  normal  nearer  correct. 

Pears:  34,000  tons  this  year;  55,000  tons  in  1933. 
Price  paid  by  canners  last  year  $10.00  and  $15.00  per 
ton ;  this  year  $30.00  to  $40.00  per  ton. 

Apricots:  2200  tons  of  canning  variety;  last  year 
500  tons.  Most  of  crop  last  year  lost  by  freeze. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  ‘Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y, 

ASPARAGUS*  (California) 


White  Colossal,  No.  2^ .  t2.45 

Peeled.  No.  2% . . . 

Large,  No.  2% .  t2.46 

Peeled,  No.  2% _  _ _ 

Medium,  No.  2% . —  . 

Green  Mammoth.  No.  2,  round  cans  .  t2.00 


Medium,  No.  2 . 

Large,  No.  2 . . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . . 

BAKED  BEANSt 


16  oz . . . 45  . 

No.  2%  . 80  - 

No.  10  .  2.70  - 

BEANSt 

Stringless  Stand.  Cut  Green.  No.  2  .67%  t.62% 

Standard  Cut  Green,  No.  10 .  3.25  t3.00 

Standard  Cut  Wax,  No.  2 . 80  . 

Standard  Cut  Wax.  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 70  t.65 

Standard,  No.  10 .  3.50  t3.50 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.30  tl-30 

No.  10  .  6.75  . 

No.  2  Medium  Green .  1.15  tl.lb 

No.  10  .  5.25  . 

No.  2  Green  and  White . 90  ..„™ 

No.  10  .  4.50  . 

No.  2  Fresh  White . 80  t-SO 

No.  10  .  3.75  . 

Soaked,  No.  2 . 75  . 

BEETSt 

Baby.  No.  2 .  1.00  . 

Whole,  No.  2 . 90  . 

Whole.  No.  2%...... . . . 

Whole,  No.  10 . 

Cut,  No.  2 . 80  . 

Cut,  No.  2% . 

Cut.  No.  10 .  3.25  . 

CARROTSt 

Standard  Sliced,  No.  2 . 75  ........ 

Sliced.  No.  10 .  3.75  . 

Standard,  Diced,  No.  2 . 70  ........ 

Diced,  No.  10 .  3.50  ......~ 


CANNED  VEGETABLES— Continued 

,  Balto.  N.Y. 

SAUER  KRAUTt 


Standard,  No.  2 . .  ........  _ 

No.  2%  .  1.15  tl.15 

No.  3  . 

No.  10  .  3.70  t3.75 

SPINACHt 

Standard,  No.  2 . 70  . 

No.  2%  . 95  .90 

No.  8  . . . 

No.  10  .  2.90  t2.90 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% .  tl.15 

Standard.  No.  10 .  t3.40 


SUCCOTASHt 

Standard  Green  Corn  FYesh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes)........ 

SWEET  POTATOESt 

Standard,  No.  2,  F.  O.  B.  Factory.. 


I'll},  a  . 

No.  10  . 

TOMATOESt 

Extra  Standard,  No.  1. 

F.  O.  B.  County . . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . - 

No.  10  . 

F.  O.  B.  County . 

Standard.  No.  1 . 

F.  O.  B.  (jounty . 

No.  2  . 

F.  O.  B.  County. . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 


t.65 

t.85 

t2.60 


.95 

.95 


.50 

*.60 

.47% 

.80 

*.82% 

.80 

1.20 

1.20  tl-25 

4.00  . 

3.75  t3.75 


TOMATO  PUREEt  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . . . . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . . 


TOMATO  JUICEt 
No.  1  . 


Canned  Fruits  ^ 


CORN* 

Golden  Bantam.  Fancy,  No.  2., .  t-95 

Extra  Standard,  No.  2 . 

Extra  Standard.  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard.  No.  2 . 

Crushed,  Fancy,  No.  2...................... . 90 

Extra  Standard,  No.  2 . 82%  t.82% 

Standard,  No.  2 . 80  t-77% 

Standard,  No.  10 . . 

HOMINYt 

Standard  Split,  No.  2,  Tall . 60  ....... 

No.  2%  _ .76 - 

No.  10  . 2.90  - 

MIXED  VEGETABLES* 

Standard,  No.  2 . 70  ........ 

No.  10  .  3.76 - 

Fancy,  No.  2 . . 

No.  10  . — . 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . 

No.  *10  . 

PEIAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois .  „....„ 

No.  2  Fancy  Sweets,  2s.... . . . .  ........ 

No.  2  Fancy  Sweets,  3s . . 

No.  2  Fancy  Sweets,  4s«....__......... —  ........ 


No.  2  Fancy  Sweets,  5s . . .  ...._ 

No.  2  Std.  Sweets,  6s...........................  ..._  ....... 

No.  1  Early  June,  4s . 76  . 

No.  2  Std.  Alaskas,  Is .  1.50  . 

No.  2  Std.  Alaskas,  2s .  1.25  . 

No.  2  Std.  Alaskas,  3s .  1.10  tl.15 

No.  2  Std.  Alaskas,  4s .  1.06  tl-05 

No.  10  Std.  Alaskas,  2s . . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s .  6.25  . 

PUMPKIN* 


Standard,  No.  2%, 

No.  3  . 

No.  10  . . 


APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 . . . . 

Michigan.  No.  10 . 

New  York.  No.  10 . .  . 

Pennsylvania,  No.  10,  water .  3.50  3.50 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.75  . 

APRICOTS*  (California) 

Choice,  No.  2% .  2.15  tL65 

Fancy,  No.  2% . . . 

BLACKBERRIES* 

Standard.  No.  2 . . 

No.  8  . 

No.  10  water .  5.25  . 

No.  2,  Preserved.......................»..» . .  ....... 

No.  2,  in  Syrup . .  . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  .  7.60  t6.60 

CHERRIES* 

Stsmdard  Red,  Water,  No.  2 . . 

White  Syrup,  No.  2 . . . . 

Extra  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 .  6.26  _ 

California  Standard,  2% . 

Choice,  No.  2% .  *2.16 

Fancy,  No.  2% .  *2.30 

GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  .  . 

GRAPE  FRUIT* 

8  02 . .  .67%  *.66 

No.  2  .  *1.10 

No.  5  .  *3.60 

No.  1  Juice .  *.66 

No.  2  Juice .  *1.00 

No.  5  Juice .  *3.25 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.00  . 

No.  10  . 4.60  _ 

California  Bartletts,  Standard  2%..  1.60  ........ 

Fancy  .  *1.86 

Choice  .  2.00  *1.76 

Standard,  No.  10..........„.................... 


CANNED  FRUITS— Continued 


PEACHES* 


Balto.  N.Y. 


California  Standard,  No.  2%,  Y.  C.  1.45  *1.40 

Choice,  No.  2V.,  Y.  C . 7. .  1.60  *1.50 

Fancy.  No.  2%,  Y.  C .  *1.70 

Extra  Sliced  Yellow.  No.  1  Tails .  . . 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack .  *4.25 


PINEAPPLE* 


Hawaiian  Sliced,  Extra,  No.  2% .  2.25  *1.80 

Sliced,  Standard.  No.  2% _ _  _ _  *1.70 

Sliced,  Extra.  No.  2 .  *1.50 

Sliced.  Standard,  No.  2 .  *1.45 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 .  7.00  *5.50 


Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 . . . 


RASPBERRIES* 

Black  Wsrter,  No.  2 . . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . . . . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.36  *2.10 

No.  10s  . .  8.00  . 


Canned  Fish 

HERRING  ROE* 

16  02.,  Factory . . 

No.  2,  17-02.  cans.  Factory . 

No.  2,  19-02.  cans.  Factory . 

LOBSTER* 


Flats,  1-lb.  cases,  1  do2 .  6.00 

%-lb.  cases,  1  do2 .  *2.90 

%-lb.  cases,  1  do2 . .  1.70 

OYSTERS* 

Standards,  4  02 . 

6  02 .  1.10  *1.10 

8  02 . 

10  02 . 

Selects,  6  02 .  . . 


SALMON§ 


Red  Alaskas,  Tall  No.  1 .  1.77%*1.80 

Flat,  No.  % .  . 

Cohoes,  Tall,  No.  1 . . . . 

Flat,  No.  1 . 

Flat  No.  % - -  1.17% _ 

Pink.  Tall,  No.  1 .  1.26  *1.10 

Pink,  Tall,  No.  % . 80  _ 

Sockeye  Flat,  No.  1 .  3.10  ........ 

Flat,  No.  % .  1.86  _ 

Chums,  Tall  .  1.16  *1.10 

Medium,  Red,  Tall .  1.22% . 

SHRIMP§ 

Dry,  No.  1 .  1.10  . 

Wet,  No.  1,  Large .  1.10  1.10 

SARDINES  (Domestic),  per  case 

%  Oil,  keyless .  2.60  *2.90 

%  Oil,  keys .  2.90  *3.26 

%  Oil.  Tomato,  Carton .  *3.60 

%  Oil,  Carton .  3.26  *8.60 

%  Mustard,  keyless .  2.50  *2.90 

%  Mustard,  keyless .  2.35  *2.60 

California  Oval,  No.  1,  24’s .  1.60  . 

TUNA  FISHg  (California),  per  case 

White,  %s  .  7.30  ........ 

White,  la  _ 18.66  _ 

Blue  Fin,  %s .  4.85  . 

Blue  Fin,  Is . ....... 

Striped,  %8  .  3.66 

Striped.  %8  .  6.00  _...... 

Striped.  Is  .  9.00  . 

Yellow,  %8.  Fancy .  4.66  ...... 

Yellows,  %8,  Fancy . 7.80  . 

Yellow.  l8  . 18.66  ........ 
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General  Utility 
Filler 

For  Water,  Brine,  Syrups  and 
Tomato  Juice. 


Fills  any  size  of  Can — full  ®r  Topped  off. 

Tip  governs  Head  Space. 

Steam  Coil  keeps  liquid  hot. 

Automatic  Valves — flow  stops  when  cans  stop. 
Speed — any  number  of  Cans  Per  Minute. 

Dimensions:  34  ”  high  from  Conveyor  or  Disc. 
Width  and  Length  20  ”  . 

Drip  Pan  Catches  spill — Pump  returns  spill  to 
tank. 

Drip  Pan  and  Pump  extra — Have  to  be  made  to 
suit  Can  Conveyor. 

Float  Valve  Tank  &  Valves  of  Brass  or  Bronze. 
Fits  in  any  line. 

Will  give  good  Vacuum  if  liquid  is  filled  hot. 
Fool  Proof — Low  Cost — No  Upkeep, 

E.  J.  JUDGE 

Syrupers,  ClutcheSf  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agentt 

Cannera  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


NO  EYE  FOR  SUNSETS 

Some  people  have  no  eye  for  beauty,  natural  or  arti¬ 
ficial.  Even  the  magnificent  glories  of  the  sunrise  or 
the  sunset  fail  to  arouse  their  souls. 

There  was  a  white  woman  on  a  southern  plantation 
who  was  alone  in  the  house  one  evening,  save  for  an 
old  colored  mammy.  The  mistress  was  sewing  on  the 
veranda,  while  the  cook  was  busy  in  the  kitchen,  pre¬ 
paring  dinner.  The  white  woman  looked  up,  and  her 
eye  was  caught  and  held  by  the  wondrous  glory  of  a 
perfect  summer  sunset.  It  was  so  beautiful  that  she 
wished  to  share  its  joy  with  some  one  else,  and  the 
only  other  human  being  around  was  the  colored 
mammy. 

“Oh,  Betty,  come  quick!”  she  called.  “See  the  per¬ 
fectly  wonderful  sunset!” 

The  colored  woman  did  not  like  being  disturbed  at 
her  work,  but  she  came,  took  a  look  at  the  red  and  gold 
in  the  sky,  and  went  back  to  her  kitchen.  A  few  min¬ 
utes  later,  the  colors  having  shifted,  the  mistress  called 
her  again. 

But  this  time  Betty  refused  to  be  summoned.  She 
called  back: 

“Fo’  Lawd’s  sake.  Missus !  It  ain’t  much  wusser  dan 
it  wuz,  is  it?” 

Blinks — It’s  a  waste  of  time  to  roast  him  for  being 
so  raw. 

Jinks — Yes,  you  can’t  expect  anything  else  from  a 
half-baked  nut  when  he  is  stewed. 

VOYAGE  OF  DISCOVERY 

“Can  you  operate  a  typewriter?” 

“Yes,  sir,  I  use  the  Biblical  system.” 

“I  never  heard  of  it.” 

“Seek  and  ye  shall  find.” 

“This  is  the  fourth  morning  you’ve  been  late,  Ru¬ 
fus,”  said  the  man  to  his  colored  chauffeur. 

“Yes,  sah,”  replied  Rufus.  “Ah  over-sleep  myself, 
sah.” 

“Where  is  that  clock  I  gave  you  ?” 

“In  my  room,  sah.” 

“Don’t  you  wind  it?” 

“Oh,  yes,  sah.  I  winds  it  up,  sah.” 

“And  did  you  set  the  alarm?” 

“Every  night,  sah.” 

“But  don’t  you  hear  the  alarm  in  the  morning,  Ru¬ 
fus?” 

“Now,  dat’s  jes’  de  trouble,  sah.  Yer  see  de  old 
thing  goes  off  while  I’m  asleep,  sah.” 


July  23,  193 U 


THE  CANN  I  NC  TRADE 


29 


WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTER,  for  Cliain  DcTiceo. 

Homachek  Mach.  Co..  Kewaxinee,  Wia. 

Apple  Parinit  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 


BASKETS,  Picking. 

The  Swings  Company,  Ridgely,  Md. 


BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salenu  N.  J. 

Berlin*Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  Saa  Can- 
nery  Supplies. 


BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Saleim  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BOOKS,  on  Canning,  Formula.  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery. 


BOX  (Corrugated)  SEALING  MACHINES. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


BOXES.  Lug.  Field,  Metal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paver 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  and  Markers. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Heckin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 
Pheliw  Can  Co..  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  amd  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors, 
Checks,  Employers’  Time.  See  Stencils. 

CATSUP  SPICE  (Powdered  Pimiexo). 

Chili  Products  Corp.,  Ltd.,  Los  Angeles,  Cal. 
Chutes,  Graviety,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Watshing  Machines,  Bottle.  Bes 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GLOSING  BIACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  Sea  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chsrpman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  (lo..  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

COOKEnSS.  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLE31S,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Cower. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chsrpman  Ca,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore, 

Sprague-Srils  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Com  Cookssr 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc,,  Baltimore. 
Counters.  See  Can  Counters. 
Countershafts.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Corn.  See  Com  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Beam  Mchy. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston,  111. 


DECORATED  TIN  (or  Cans,  Capa,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies.  Cam.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mash. 
Employers’  Time  Checks.  See  Stencils 


ENAMELED  BUCKETS.  PAILS,  Etc. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind.. 
A.  K.  Robins  A  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Enginea 
Ehiamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin.  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food(  not  hermetle. 
aUy  sealed). 

American  Cam  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  (Xty. 

Fillers  and  Cookers.  See  Cora  Cooker-Flllen. 
Filling  Machines,  Bottles.  See  Bottlers’  MAy. 


FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 
Karl  Kiefer  Mach.  Ca  Cincinnati.  O. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Maeh. 
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FINISHING  MACHINES.  CaUup,  Etc. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  A  Co..  Inc..  Baltimore. 

Sprague-Sells  Corp..  Hoopeslon,  111. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Barlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

Bpratgue-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Elquipmant. 
Hoisting  and  Carrying  Machines.  See  Cranaa. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chieaga. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KETTLES.  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co..  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  111. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Pitters. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS’  MACHINERY. 


Stampers  and  Markers. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Braes 
Checks,  Rubber  and  Steel  Type,  Bnralag 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wia. 

E.  J.  Judge,  Alameda,  Calif. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Saleim  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 


KNIVES.  Miscellaneous. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  ilorp.,  Hoopeston,  111. 


Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


KRAUT  CUTTERS. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc..  BalUmore. 
Sprague-Sells  Corp.,  Hoopeston,  III. 


PUMPS.  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianaitolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 


kraut  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wia. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


LABELING  MACHINES. 

Merral  Bros..  Morral.  Ohio. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  ill. 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 


Gamse  Litho  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  A  Co..  Chicago. 

Mationid  Color  Printing  Co.,  Baltimore,  MA 
Simpson  A  0oeller  Co.,  Baltimore. 


MILK  CONDENSING  AND  CANNING  MCHT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 


SEALING  MACHINES.  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SCALDERS.  Tomato,  Etc. 

Ayars  Machine  Co..  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines.  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’.  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven.  Coan. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Isindretb  Seed  Co..  Bristol,  Pa. 

Leonard  Seed  Co..  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


OYSTER  CANNERS’  MACHINERY. 

Bsrlin-Chapmsm  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
■praguc-Sells  Corp.,  Hoopeston.  IlL 
Packers’  Cans.  See  Cans. 


SELVES  AND  SCREENS. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

SPICEIS,  for  Pickles  (Pimiexo). 

Chili  Products  Corp.,  Ltd.,  Los  Angeles,  Cal. 


TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  IlL 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Lannenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Coaa. 
D.  Landreth  Seed  Co,,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 
Variable  Speed  Countershafts.  See  Speed  Rag 

VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co..  Kewaunee.  VHs. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PASTE.  CANNERS’. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Ohisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co..  Kewaunee.  Wia. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co..  Bozeman,  Mont. 

O.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 
Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machinee, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co..  Berlin.  Wis. 

E.  .1.  .ludve.  Alameda.  Cal. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


WAREHOUSING  AND  FINANCING. 

Douglas  Guardian  Warehouse  Corp.,  Chicago,  Ill. 
Terminal  Warehouse  Co..  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit.  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wia. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  III. 
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IPIMIEXO 

f  Powdered 

This  sweet  red  spice  of  exceptional 
purity,  improves  appearance  and  flavor, 
and  increases  the  consistency  of  tomato 
products. 

For  brilliant,  fine  flavored  Catsup,  To¬ 
mato  Sauce  for  Pork  and  Beans,  Spag¬ 
hetti,  French  Dressing,  etc. 

"An  American  Product"  Grown  by 
farmers  of  USA 

/Price  at  lowest  Point. 

Arrange  ior  needs  Now. 

CHILI  PRODUCTS  CORPORATION.  LTD. 

1841-43  E.  50th  St.,  Los  Angeles,  Calif. 

160  E.  Illinois  St.,  Chicago 


CONTINUOUS 

COOKERS 


—  H 


Tomatoes, 

Cherries, 

Apples, 

Kraut, 

Etc. 


For  any  size  can,  any  capacity  up  to  180 
cans  per  minute.  Write  for  quotation. 


ERUHnUPNAN 


•#CANN1NG%#  MACHINERY 

Single  Unit  or  J!  Complete  Canning  Plant' 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


CANS 


OUR  JOB 
for  YOUR  JOBl 


Matching  wits  with  nature  is  the 
Canner's  job  throughout  the  season. 
Readiness  to  pack  when  crops  are 
right.  Just  that! . .  Just  then! 

•  Every  day — year  in  and  out — a 
giant  CAN  SUPPLY  is  building  in 
these  plants  at  Baltimore  and  Ham¬ 
ilton.  Ohio — against  the  time  when 
you  shall  soy,  "Bring  on  the  Crops  1" 

•  Your  Pack  won't  wait  on  CAN 
arrivals  . .  the  shipping  routes  are 

clear  1  Your  plant  comes  under 
K  constant  supervision  of  our 
expert  SERVICE  men.  Check 
our  methods  with  your 
neighboring  Canners. 


Photo  by  A.  Aubrey  Bodtoe — Baltimore  Sua 
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